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"As what is considered effective in weight management
continues to evolve, products that maintain traditional

diets formulation struggle to keep up. Meanwhile, weight
management brands that put nutrition first continue to

grow. Brands that can identify new ways to support adults
in their weight management goals will also benefit."

- Marissa Gilbert, Senior Health and Wellness
Analyst

This report looks at the following areas:

• Obesity rates still on the rise; prevalent among adults
• The term "dieting" faces rejection among key demographics
• Weight managers following their own path

For the purposes of this Report, Mintel has used the following definitions:

“Weight management” is defined as an eating or drinking regimen with the goal of losing, maintaining,
or gaining weight. This Report covers products and services that are used primarily for weight control
(weight loss and weight management).

“BMI” (body mass index) is a measurement of body fat based on height and weight. The BMI
calculation used to categorize respondents in this study is as follows

- (weight in pounds x 703) / (height in inches x height in inches)

Standard BMI classifications are:

- Underweight: 18.5 or less

- Healthy weight: 18.5 to 24.99

- Overweight: 25 to 29.99

- Obese: 30+
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Perceptions of weight programs modest; tied to brand awareness

General health is the top motivator for managing weight

Home cooked meals control waistlines; multiple approaches used for some

Effectiveness of weight management products in doubt

Traditional nutritional claims remain important to weight managers

Health and wellbeing segmentation identifies three key targets

Weight managers follow their own path
Figure 20: Weight management method, July 2017

Seniors are set in their weight management ways

Young men turning to branded programs to put on the pounds
Figure 21: Weight management method, by gender and age, July 2017

Adults 25-44 key users of branded weight loss programs
Figure 22: Follow branded weight management program, by age, July 2017

Perceptions of weight programs tied to brand awareness
Figure 23: Weight management program perceptions, by programs, July 2017

Branded program users have more positive perceptions
Figure 24: Select weight management program perceptions, by adults who follow a branded weight management program, July 2017

Weight Watchers is the top consideration among those trying to lose
Figure 25: Would consider weight management program, by weight management status, July 2017

Atkins unknown among youth, Beachbody and Isagenix unfamiliar to older adults
Figure 26: Unaware of weight management program, by age, July 2017

Overall health is the lead motivator for managing weight
Figure 27: Motivations for managing weight, July 2017

Figure 28: Health reasons for watching diet, Winter 2017

Gender and age point to different incentives
Figure 29: Motivations for managing weight, agree, by gender and age, July 2017
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Confidence in weight management products is relatively low
Figure 34: Effectiveness of products, July 2017
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