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"The coffee house market continues to experience strong
growth. While retail coffee/tea is inexpensive and

convenient, restaurants continue to deliver on innovation
and quality. The on-premise coffee/tea market is highly

competitive but brands can stand out by leveraging
technology such as mobile ordering. "

- Caleb Bryant, Senior Foodservice Analyst

This report looks at the following areas:

• RTD coffee is one of the fastest growing non-alcoholic beverages
• Independents lose market share
• Consumers want innovative offerings
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Indulgent, fruity flavors most popular
Figure 38: Coffee/tea flavor interest, May 2017

Figure 39: Coffee/tea LTOs

iGens/Millennials drive interest in coffee/tea flavors
Figure 40: Coffee/tea flavor interest, by generation, May 2017

Flavor interest lowest in Midwest
Figure 41: Coffee/tea flavor interest, by census region, May 2017
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Figure 43: Coffee/tea flavor interest, by segment/chain visitation, May 2017
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Various flavors can bring in unduplicated consumers
Figure 44: TURF analysis – Coffee/tea flavor interest, May 2017
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Certain beverages satisfy unique needs
Figure 45: Correspondence analysis – Beverage occasions, May 2017
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Figure 46: Beverage occasions, hot coffee, by generation, May 2017
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Figure 47: Beverage occasions, iced coffee, by generation, May 2017
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Figure 48: Beverage occasions, specialty coffee, by generation, May 2017

Frozen blended coffee
Figure 49: Beverage occasions, specialty coffee, by generation, May 2017

Hot tea
Figure 50: Beverage occasions, hot tea, by generation, May 2017

Iced tea
Figure 51: Beverage occasions, iced tea, by generation, May 2017

Figure 52: Mobile order usage, May 2017

Usage highest among men, Millennials, Hispanics, and urbanites
Figure 53: Mobile order usage, have used, by select demographics, May 2017

Coffee/Tea Flavor Interest

Coffee/Tea Flavor Interest – TURF Analysis

Coffee/Tea Beverage Occasions – Correspondence Analysis

Coffee/Tea Beverage Occasions – Generational Deep Dive

Mobile Order Usage
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Consumers are overwhelmingly satisfied with mobile ordering
Figure 54: Mobile ordering satisfaction, May 2017

Convenience drives mobile ordering satisfaction
Figure 55: Mobile order satisfaction reasons, top 10 coded free text responses, May 2017

Many don’t see value in mobile ordering
Figure 56: Reasons for not using mobile ordering, May 2017

Figure 57: Reasons for not using mobile ordering, by age, May 2017

Most non-users aren’t interested in mobile ordering
Figure 58: Mobile order motivators, top 10 coded free text responses, May 2017

Consumers want a variety of coffee/tea innovations
Figure 59: Coffee/tea innovation interest, any location, May 2017

Appeal to iGens/Millennials with new options
Figure 60: Coffee/tea innovation interest, any location, by generation, May 2017

Figure 61: Coffee/tea innovation interest, any location, by age and income, May 2017

Hispanics are interested in new coffee/tea options
Figure 62: Coffee/tea innovation interest, any location, by Hispanic origin, May 2017

Urbanites most open to new offerings
Figure 63: Coffee/tea innovation interest, any location, by area, May 2017

Consumers are interested in innovations regardless of segment
Figure 64: Coffee/tea innovation interest, by segment, May 2017

Figure 65: Coffee/tea innovation interest, by segment, May 2017
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