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"The color cosmetics market experienced moderate growth
in 2017, which represents slower gains than those seen in

2015 and 2016. While the market is saturated and some
women are turning to value brands to cut costs,

opportunities to reinvigorate sales include facial make-up
products that offer relevant skincare benefits."

- Shannon Romanowski, Director of Research

This report looks at the following areas:

• Many make-up consumers lack engagement with the beauty category
• Leading brands challenged as value brands encourage experimentation
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Beauty Enthusiasts more likely to shop around
Figure 55: Select retailers shopped, by beauty segment, May 2017

Innovations that improve appearance of skin garner interest
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