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“The online sales channels have been evolving in Brazil.
Although it’s not so big compared to countries like the

United States, the Brazilian e-commerce market is being
transformed and consumers have access to all the devices

needed to do their online shopping. It is important,
however, that brands expose their products on several

channels.”
– Juliana Martins, Senior Research Analyst

This report looks at the following areas:

• Loyalty programs offering free delivery have an opportunity
• Brands can invest in chatbots to get closer to users
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Some Brazilians may be interested in promotions for tablets’ apps
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