Airlines - UK - August 2017
Report Price: £1995.00 | $2583.33 | €2370.86

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

“Airlines have enjoyed strong growth over the past two
years. Cheap oil has kept fuel bills down, and the savings
enabled airlines to cut fares. However, Brexit is casting a
shadow on the industry. There are concerns over the Open
Skies Agreement, airline ownership rules and declining
consumer disposable income.”
– Fergal McGivney, Travel Analyst

This report looks at the following areas:
•
•
•
•

The battle between low-cost carriers and full-service carriers
Full-service carriers still dominate long-haul markets but low-cost carriers are gaining a
foothold
Google Flights usage is still small, but industry players voice concern
Opportunities in the VFR (visits to friends and relatives) market

The airline market fared well in 2016, despite concerns about a slowdown in the second half of the year
following the Brexit result, and the number of passengers carried overseas rose. Cheap fuel, the result
of low oil prices, has enabled airlines to pass savings onto consumers in the form of low airfares. This
has buoyed overseas air travel despite the weak Pound and higher inflation.
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Figure 31: User profile of Thomson Airways, July 2017
Thomas Cook viewed as safe, fun and vibrant
Figure 32: User profile of Thomas Cook Airlines, July 2017
easyJet remains the most popular budget carrier
Figure 33: User profile of easyJet, July 2017
Ryanair’s negative reputation does nothing to dampen its passenger uplift
Figure 34: User profile of Ryanair, July 2017

Market Share
Top three airlines see growth in passenger uplift
Figure 35: Top 10 UK-based airlines, by passenger numbers uplifted globally, 2011-16

The Consumer – What You Need to Know
No change in the proportion of consumers taking flights
Are 25-34s eschewing cattle class for a better in-flight experience?
Budget carriers benefit from short-haul volume
The battle between low-cost carriers and full-service carriers
Premium economy offers a more affordable alternative to business class
Paying for ancillaries; just under a fifth of passengers buy add-ons
Parents of under-16s open to paying for long-haul extras
Locking in a fare at today’s price for a later booking

Flights Taken
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Figure 41: Total passenger numbers uplifted worldwide by UK airlines, low-cost* and full-service**, 2011-15
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