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“Generally speaking, compared to tier one city tire buyers,
those from lower tier cities are more practical and
proactive and should be an area of focus for tire retailers.
Highlighting safety-related features, instead of comfort will
be an important way of drawing in these consumers."

— Aaron Guo, Senior Analyst, China

This report looks at the following areas:
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e China tire market is stepping out of the transition period RE PO RT NOW
e Multiple methods of targeting consumers directly
e Deliver differentiated messages to tire buyers from different city tiers VISIT
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The tire market in China suffered a drop in 2015 due to the export investigation together with fierce sto re.m | nte| .COm
internal rivalry. The situation became better in 2016 and the market value is expected to enjoy a
rebound in 2017 - partly driven by the rising price of rubber. However, the nature of competition has
not changed and the market is consolidating. Yet even the largest 10 companies are not all winning CALL:
market share. This Report will look into the successful cases of both domestic and overseas players, EMEA
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Rolling forward

Market Size and Forecast

A year of rebound in market value
Figure 11: Best- and worst-case forecast of tire market value, China, 2012-22
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Figure 12: Best- and worst-case forecast of tire market volume, China, 2012-22
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Car parc continues to rise
Figure 13: Car parc and annual growth rate of China, 2011-17 est
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Rising rubber price in 2016
Figure 14: Natural rubber price, RMB per ton, 2012-Oct2017

Environmental Protection Tax Law will be effective starting 2018
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The importance of quality starts to reveal
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The consolidation trend
Figure 15: Top ten players in tire market, by market volume, 2015-17 est
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Young and tier one city buyers are appearance focused
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Most purchases happen during maintenance check

Sophisticated drivers view tire brands differently

Consideration Factors during Car Purchase

Brand first
Figure 20: Criteria of tire, July 2017

Young car buyers’ higher attention on appearance
Figure 21: Criteria of tire, by age group, July 2017
Practical tier two and three car buyers

Knowledgeable tier one city high earners
Figure 22: Criteria of tire, by demographics, July 2017

The Consumer - Tire Replacement Reason

Maintenance check drives tire replacement
Figure 23: Tire replacement reason, July 2017

Who are more proactive?
Figure 24: Key drivers of tire replacement reason, July 2017

The fortune in misfortune

The Consumer - Tire Purchase Channels

Offline channel still dominates
Figure 25: Tire purchase channels, July 2017
The transition between channels

Online channel is favoured by sophisticated car owners
Figure 26: CHAID analysis of tire purchase channels, July 2017

The Consumer - Important Features of Tires

Safe, safe, safe
Figure 27: Important features of tires, July 2017

Tier two and three city tire buyers are more safety focused

Figlgure 28: Gap between tier two and three city and tier one city consumers (benchmark) on the claimed importance of tire features,
July 2017

Comfort for new car buyers, safety for current car owners
Figure 29: Gap between intended car buyers and car owners (benchmark) on the claimed importance of tire features, July 2017

Feature importance related to maintenance attitudes
Figure 30: Important features of tires, by maintenance service user segmentation, July 2017

Brand Perceptions

Michelin are broadly recognised positively
Figure 31: Tire brand perception, July 2017

Continental is welcomed more by the experienced drivers
Figure 32: Gap between sophisticated drivers and general drivers (as benchmark) on tire brand perception, July 2017

The choice of between sporty and comfort
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Driving Experience

The ladder of driving experience
Figure 33: Driving experience, July 2017

25-29-year-olds are the most balanced on driving experience
Figure 34: Driving experience of different age groups, top two box, July 2017

Differences between car owners from different city tiers
Figure 35: Gap between tier 2&3 and tier one city car owners (benchmark) on driving experience, July 2017

Meet the Mintropolitans

MinTs are more likely to be informed during maintenance checks
Figure 36: Tire replacement reason, by consumer segmentation, July 2017

Experience in multiple terrains drives MinTs’ demand for better tires
Figure 37: Gap between MinTs and Non-MinTs (as benchmark) on driving experience, July 2017

Comfort means a lot to the MinTs

Appendix — Market Size and Forecast
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Figure 39: Total market volume of tires, 2012-22
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Methodology
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