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“With precautionary saving being the leading motivation
behind both NI and RoI consumers' saving activity, it is

evident that Irish consumers are conscious of the need to
prepare for the future. Despite this, there is a clear deficit

between awareness of the need to prepare and actual
preparation when it comes to retirement planning."
- Brian O’Connor, Senior Consumer Analyst

This report looks at the following areas:

• Economic growth and job creation in NI and RoI
• 29% of NI and 22% of RoI consumers well placed to save and invest
• Consumer confidence faring well, but spectre of Brexit having impact
• Little financial return on saving due to low interest rates

As a result of sustained economic growth over the past few years, more Irish consumers are in a
position to save, invest and contribute to pensions. Moreover, despite elevated levels of consumer
confidence, uncertainties and anxieties stemming from the as-yet unknown impact of Brexit on the
Irish economies are focusing the attention of many consumers on saving over spending. However,
while economic growth has led to reduced unemployment, it has not yet had a very significant impact
on household incomes. As of now, the savings ratio among both NI and RoI consumers lags
international averages, while pension ownership is less than what would be considered ideal. The
challenge facing the pensions industry is not only to increase ownership, but also to bring greater
clarity to consumers' understanding of pensions, retirement and retirement planning.
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20% of NI and 17% of RoI consumers have no savings at all

Around two thirds of consumers have a basic savings account

Consumers saving for rainy days, holidays, celebrations and retirement

Sense that retirement is changing, and preparations not ideal

Around a fifth of all Irish consumers have no savings at all

The Consumer – What You Need to Know
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Figure 18: Amount that consumers currently have in savings and investments (excluding the value of your main home and any pension
savings), NI and RoI, October 2017

Women – particularly in NI – more likely to be without savings
Figure 19: Consumers who currently have no savings or investments, by gender, NI and RoI, October 2017

Only one in 10 over-55s are without savings or investments
Figure 20: Consumers who currently have no savings or investments, by age, NI and RoI, October 2017

Employment a significant factor in ability to save
Figure 21: Consumers who currently have no savings or investments, by work status, NI and RoI, October 2017

Social class and household income major factors in saving
Figure 22: Consumers who currently have no savings or investments, by social class, NI and RoI, October 2017

Figure 23: Consumers who currently have no savings or investments, by gross annual household income, NI and RoI, October 2017

Fair increase in number of NI consumers with no savings or investments
Figure 24: Consumers who currently have no savings or investments, NI and RoI, 2015 and 2017

Increase in number of NI consumers with low-level savings
Figure 25: Amount that consumers currently have in savings and investments (excluding the value of your main home and any pension
savings), NI, 2015 and 2017

RoI consumers' savings holding steady
Figure 26: Amount that consumers currently have in savings and investments (excluding the value of your main home and any pension
savings), RoI, 2015 and 2017

Basic savings account most popular product among all consumers
Figure 27: Ownership of savings and investments products, RoI and NI, October 2017

Savings accounts holding across-the-board appeal for Irish consumers
Figure 28: Ownership of savings accounts (excluding post office accounts), by gender, age and social class, RoI and NI, October 2017

Company pensions owned by wealthy, older men in employment
Figure 29: Ownership of company pension, by gender and age, RoI and NI, October 2017

Figure 30: Ownership of company pension, by work status, RoI and NI, October 2017

Figure 31: Ownership of company pension, by social class and gross annual household income, RoI and NI, October 2017

Self-employed, men, over-55s, high incomes opting for personal pensions
Figure 32: Ownership of personal pension, by gender and age, RoI and NI, October 2017

Figure 33: Ownership of personal pension, by social class and gross annual household income, RoI and NI, October 2017

Figure 34: Ownership of personal pension, by work status, RoI and NI, October 2017

Firm preference for cash over stocks and shares when buying an ISA
Figure 35: Ownership of ISAs, cash and stocks & shares, by gender, age and social class, NI, October 2017

Men, over-55s, self-employed, wealthy putting cash into equities
Figure 36: Ownership of individual company shares, by gender and age, RoI and NI, October 2017

Figure 37: Ownership of individual company shares, by work status, RoI and NI, October 2017

Figure 38: Ownership of individual company shares, by social class and gross annual household income, RoI and NI, October 2017

Majority of savers are saving out of precaution
Figure 39: Main reasons for saving by consumers, NI and RoI, October 2017

Appeal of 'rainy day fund' extends across all consumers

The Consumer – Ownership of Savings and Investment Products

The Consumer – Reasons for Saving
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Self-employed consumers especially inclined towards precautionary saving
Figure 40: Consumers who are saving for a rainy day, by work status, NI and RoI, October 2017

Women more likely to be saving to pay for a holiday
Figure 41: Consumers who are saving to pay for a holiday, by gender and age, NI and RoI, October 2017

Young C2DEFs and women saving for celebrations and presents
Figure 42: Consumers who are saving to pay for Christmas or birthday presents/celebrations, by gender, age and social class, NI and
RoI, October 2017

Self-employed, in particular, saving for retirement
Figure 43: Consumers who are saving to prepare for retirement, by gender, work status and social class, NI and RoI, October 2017

Almost a quarter of consumers saving for a home improvement…
Figure 44: Consumers who are saving to pay for home improvements (eg extension, new kitchen etc), by gender and age, NI and RoI,
October 2017

…while many of these same consumers are saving for a large purchase
Figure 45: Consumers who are saving to pay for a large purchase, by gender and age, NI and RoI, October 2017

Saving for education or medical expenses far more common in RoI
Figure 46: Consumers who are saving for medical expenses, educational expenses or qualifications/training, NI and RoI, October 2017

Consumers aged 18-24 with heavy internet use saving to purchase cars
Figure 47: Consumers who are saving for a new car/vehicle, by age and daily internet use, NI and RoI, October 2017

Concern and wariness dominate consumers' attitudes towards retirement
Figure 48: Agreement with statements relating to savings and retirement, NI and RoI, October 2017

Sense among consumers that the nature of retirement is changing
Figure 49: Agreement with statements relating to changes in retirement, NI and RoI, October 2017

State pension no longer determines retirement age, but still matters
Figure 50: Agreement with statements relating to state pension and state retirement age, NI and RoI, October 2017

Question marks over consumers' level of preparedness for retirement
Figure 51: Agreement with statements relating to preparedness for retirement, NI and RoI, October 2017

Uncertainty and lack of confidence when it comes to retirement planning
Figure 52: Agreement with statements relating to savings and retirement, NI and RoI, October 2017
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