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“The convenience retailing market is set for growth as top-
up shopping seems to fit well with the busy lifestyles of
Irish consumers. In line with this, c-store retailers have
replicated Applegreen’s success in creating added value

through the addition of food franchises in-store. This trend
is set to continue over the next year as more retailers look
to capture a share of the growing food-to-go opportunity.”

– Aisling Kearney. Research Analyst

This report looks at the following areas:

Irish consumers are primarily using c-stores for top-up shopping as it fits in well with their busy
lifestyles. In line with this trend, the convenience retailing market has seen considerable expansion and
investment over the past year. A large part of this has been a focus on fresh and healthy food offerings
with many also following the footsteps of Applegreen through the provision of attractive food-to-go
options.

Looking ahead the market faces a number of challenges including higher wage pressures and import
prices as a result of Brexit. Adaptation and effective strategies will be important to survive these added
business costs, not to mention the increased competition in the market.
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Figure 34: Consumers who have purchased lunchtime food/snacks for work in the last three months, by age and social class, NI and
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Figure 42: Consumers who have bought hot drinks (eg coffee) at a convenience store in the last three months, by working status, NI
and RoI, February 2017

Data sources

Generational cohort definitions

Abbreviations

The Consumer – Types of Products and Services Bought at Convenience Stores

Appendix – Data Sources, Abbreviations and Supporting Information

Report Price: £1095.00 | $1417.92 | €1301.30

Convenience Store Retailing - Ireland - April 2017

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/793515/
mailto:reports@mintel.com

	Convenience Store Retailing - Ireland - April 2017
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	The Market – What You Need to Know
	Market Size and Forecast
	Market Drivers
	Companies and Brands – What You Need to Know
	Who’s Innovating?
	Companies and Brands
	The Consumer – What You Need to Know
	The Consumer – Convenience Retailers Used
	The Consumer – Locations and Frequency of Convenience Store Use
	The Consumer – Ways that Consumers Have Used Convenience Stores
	The Consumer – Types of Products and Services Bought at Convenience Stores
	Appendix – Data Sources, Abbreviations and Supporting Information



