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"The main players in the market recognise a need to focus
on experiential retail. They are redesigning their stores

with improved beauty services, food and drink venues and
a focus on own brands to help differentiate them from

other types of retailers. Over the longer term this should
help revive the department store sector and make it more

relevant for today’s consumer.”
– Tamara Sender Ceron, Senior Fashion Analyst

This report looks at the following areas:

• How is the role of department stores changing?
• Who are the winners and losers in the department store sector?
• What are the main growth opportunities for department stores?

Mintel’s consumer research shows that store experience is one of the most important reasons for
shopping at department stores. The main players in the market have recognised a need to focus on
experiential retail in response to growing demand for leisure and experiences over purchasing of
products and are redesigning their stores with improved beauty services and food and drink venues.

Own brands have become a big focus in the last year for many of the department stores and selling
exclusive and unique products is one way to drive sales and grab share from competitors. Mintel’s
research shows that while less than one fifth of shoppers currently shop at department stores because
of their own branded products, three fifths would like them to sell more own brands, highlighting the
growth potential for this area.
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Figure 48: User profile of House of Fraser, June 2017
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Female under-45s keen on beauty services
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Figure 57: Correspondence analysis, May 2017
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Figure 58: Attributes associated with different types of retailers, May 2017
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Figure 61: Fenwick Ltd: group financial performance, 2011/12-2015/16
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Figure 62: Fenwick Ltd: outlet data, 2011/12-2015/16
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Influential MD reverses decision to step down
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Figure 64: Harrods Ltd: Outlet data, 2011/12-2015/16

Retail offering

What we think

Gross profit margins and operating profits fall
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Online growth is encouraging
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Figure 68: House of Fraser Plc: GTV and sales by region, 2015/16-2016/17

Figure 69: House of Fraser Plc: outlet data, 2012/13-2016/17
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John Lewis

Report Price: £1995.00 | $2583.33 | €2370.86

Department Stores - UK - July 2017

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/793475/
mailto:reports@mintel.com


A considered strategy which sees investment focus shift back towards existing estate
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Retail offering

What we think

Tangible signs of improvements in clothing after price and product repositioning

Stepping up the pace of its fashion collections with ‘See Now Buy Now’ capsule

In-store customer service
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Figure 72: Marks & Spencer: group financial performance, 2012/13-2016/17

Figure 73: Marks & Spencer: outlet data, 2012/13-2016/17

Figure 74: Marks & Spencer: Store portfolio, March 2017
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Experiential retailing
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Figure 75: Selfridges Retail Ltd: group financial performance, 2011/12-2015/16

Figure 76: Selfridges Retail Ltd: outlet data, 2011/12-2015/16
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