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“Mobile devices are the focal point of teens’ and tweens’
technology use. Smartphones are firmly on top with eight
out of 10 children using them. Along with this has come a

high degree of engagement, with mobile-focused social
media networks Instagram and Snapchat adding to the

extensive influence social media personalities have.”
Mark Flowers, Research Analyst – Consumer

Technology

This report looks at the following areas:

• Teens, tweens and smartphones
• Social media personalities are key to reaching teens and tweens

Products covered in this Report
For the purposes of this Report, Mintel has used the following definitions:

‘Technology’ includes smartphones, tablets, static games consoles, portable games consoles, e-readers,
internet-connected smart televisions, desktop and laptop computers, gaming, social networking and
any other form of digital media consumption.

The terms ‘teen’, ‘tween’, ‘child’ and ‘young people’ have been used interchangeably to describe
children aged 10-15.
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Children are far less likely than adults to share links on social media
Figure 21: Types of content teens and tweens share on social media, March 2017

Nearly nine in 10 children sharing content do so daily or weekly
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