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“Those with skin conditions are becoming more self-
sufficient; diagnosing their own ailments and looking for
organic solutions. This creates opportunities for the non-
prescription market to develop more natural products, or

extend into segments previously off-limits due to skin
sensitivity. Retailers can building trust with these shoppers
through in-store expertise and a more tailored service.”

— Alex Fisher, Senior Beauty Analyst

This report looks at the following areas:

BUY THIS
o The pros and cons of self-diagnosis RE PO RT NOW

e A call for more natural solutions

e The role of in-store specialists
VISIT:

The uncertain future of the NHS (National Health Service) has caused consumers to take treatment of store.m i nte| .COom

skin conditions into their own hands. Younger generations are self-diagnosing their ailments, and many

look for solutions that fit their increasingly organic idea of wellness.
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This creates opportunities for the non-prescription market to incorporate more gentle and natural EMEA
ingredients, and develop in segments previously off-limits because of skin sensitivity. Retailers hold the +44 (0) 20 7606 4533
key to building trust by ensuring staff have the appropriate knowledge, as well as offering a more
tailored service in-store and online.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Ingredient inconsistency

Tailored to you

Skin Conditions

Spots and eczema are the most experienced conditions
Figure 22: Skin conditions suffered in the past 12 months, by youngest age groups, May 2017

Young adults report more skin conditions
Figure 23: Repertoire of skin conditions suffered in the last 12 months, by age, May 2017

Consulting Professionals about Skin Conditions

Younger adults may self-diagnose
Figure 24: Professional consultation for skin conditions in the last 12 months, by age, May 2017

Figure 25: Dermalogica FaceMapping, December 2016

Few get specialised information
Figure 26: Professional consultation for skin conditions in the last 12 months, by skin condition, May 2017

Products for Managing Skin Conditions

Non-prescription proves most popular
Figure 27: Products used to treat skin conditions in the last 12 months, May 2017

Inflammation drives prescription
Figure 28: Products used to treat skin conditions in the last 12 months, by skin condition, May 2017

Going it alone
Figure 29: Treatments used to improve skin conditions in the last 12 months, May 2017

Soap, bath and shower products are second line of defence
Figure 30: Types of non-prescription products used to treat skin conditions in the last 12 months, May 2017

Figure 31: Types of non-prescription products used to treat skin conditions in the last 12 months, by skin condition, May 2017

Other Forms of Treatment

Comfort foods
Figure 32: Treatments used to improve skin conditions in the last 12 months, May 2017

Figure 33: Neal’s Yard Remedies, Eat Beautiful book, March 2017

Avoidance becomes the norm
Figure 34: Treatments used to improve skin conditions in the last 12 months, by skin condition, May 2017

Purchase Behaviours

Mainstream channels most visited
Figure 35: Retail channels where non-prescription products have been purchased in the last 12 months, May 2017

Figure 36: Retail channels where non-prescription products have been purchased in the last 12 months, by skin condition, May 2017

Spot and acne treatments can be expensive
Figure 37: Price of non-prescription products that have been purchased in the last 12 months, May 2017

Figure 38: Price of non-prescription products that have been purchased in the last 12 months, by skin condition, May 2017

Medicated products cause confusion
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Figure 39: Attitudes towards managing skin conditions, May 2017
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Figure 40: Skin analysis service, Lloyds Pharmacy, June 2017
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