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“With needs for convenience and variety well catered for
by food delivery services, and Chinese consumers
becoming more nutritionally savvy and open to exploring
product varieties, frozen ready meals are being consumed
for different reasons and on new occasions.”

- Cici Wu, Food & Drink Analyst

This report looks at the following areas:

BUY THIS
o How Western frozen ready meals can seize the day RE PO RT NOW

e Frozen ready meals as a plus
e Good story telling has potential to warm up the frozen category
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The frozen ready meals market in China is expected to keep growing as a result of new usage Sto re.m | nte| .COm
occasions and premiumisation due to demand for greater product variety and higher quality (eg
nutritional values, safety standard). However, the waning capacity growth dividend and challenges
posed by new retail are likely to drag growth down into the single digits. CALL:
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. more holistic view of this market
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Leading brands gain strong loyalty
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Nutrition is the top priority
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Consumers tend to stick to familiar flavours
Figure 50: Preference between familiar flavour and new flavour, April 2017
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Localised Western ready meals are likely to thrive
Figure 52: General attitudes towards Western frozen ready meals, April 2017

Education on unfamiliar heating process is needed
Figure 53: Familiarity with how to heat up a frozen pizza, by city tier and region, April 2017

Meet the Mintropolitans

Experienced with Western food
Figure 54: Penetration of frozen ready meals, by consumer classification, April 2017
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Still craving for more

;igure 55: Percentage of people interested in seeing more Western frozen ready meals available, by consumer segmentation, April
17

Most active in seeking convenient solutions to their needs
Figure 56: Purchase channel of frozen ready meals, by consumer classification, April 2017

More engagement helps to alleviate safety concerns
Sié;lu;e 57: Percentage of people who have some food safety concerns about frozen ready meals, by consumer segmentation, April

Figure 58: Percentage of consumers who chose any of the top three brands as the brand they eat most often, by consumer
segmentation, April 2017

Appendix — Market Size and Forecast

Figure 59: Retail market forecast of frozen ready meals market in China, 2012-22

Appendix - Methodology and Abbreviations

Methodology
Fan chart forecast
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