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"The mattress category has undergone significant change
in recent years due to new product segmentation, changing

consumer needs, and e-commerce sales. Mattress
purchasers are primarily quality driven, especially as sleep

becomes a health priority. Future market growth will result
from brands and retailers that target core buyers and

promote sales beyond replacement."
- Stephen Brown, Research Analyst

This report looks at the following areas:

• Replacement as reason for purchase hinders growth
• Online brands threaten traditional retailers
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Hispanics look for value
Figure 36: Select mattress retailers shopped, by Hispanic origin, January 2017
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