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"With a lot of restaurant segments shifting away from
some of their core foundational features, fast casuals
continue to find success by focusing on quality ingredients
and premium dishes in a convenient, affordable setting.
However, with new segments, providing competition as
well as opportunities, fast casuals can’t remain focused on
what works now and have to continue to look ahead."
- Diana Kelter, Foodservice Analyst
This report looks at the following areas:
•
•
•

Consumers have defined associations with fast food and fast casual
iGens are low-frequency visitors
Millennials are not motivated by affordability
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