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“The majority of Canadians expect proactive government
policy intervention to cool overheated real estate markets,

with the Greater Toronto Area being the most likely
significant source of economic spillover effects if there is a

noteworthy market correction.”
– Sanjay Sharma, Senior Financial Services

Analyst

This report looks at the following areas:

• Around three in four Canadians believe house prices are over-valued
• Home purchase reasons are strongly age dependent
• Young male mortgage holders most likely to be impacted by higher rates
• Almost half of renters view it as a lifestyle choice

Buying a home is an exciting major financial and emotional decision, but it also can be a confusing and
overwhelming process. There are many decisions involved including purchase location, size of home,
mortgage amount and the involvement of multiple players such as real estate agents and mortgage
professionals.

Currently, real estate is a hot topic of conversation with concerns surrounding over-heated markets in
sections of the country. Canada is in the grip of real estate fever with values rising in heated markets
such as the Greater Toronto and Vancouver areas. A booming real estate sector benefits some at the
cost of others, with recent and potential buyers at a disadvantage when compared to people who
bought at lower prices. Housing affordability in some cities is a major issue for first-time buyers. While
the Federal Government and provincial governments in British Columbia and Ontario have introduced
measures to cool the market and help first-time buyers, the market continues to grow at a dizzying
rate particularly in and around Toronto.

The Report provides an overall market perspective and includes consumer attitudes and behaviours
about the various aspects influencing home buying and the real estate market in Canada. The overall
focus areas are purchase behaviours, attitudes about renting, home buying intention, preferred
channels for mortgage related activities and attitudes about mortgages, home ownership and real
estate.
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Figure 21: Use of online channel for mortgage activities, by age, march 2017

Almost half of renters view it as a lifestyle choice
Figure 22: Agreement with statements related to renting behaviours, March 2017
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