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"The travel industry in Canada is in a position to take
advantage of a weak Canadian Dollar in attracting

international visitors as well as those Canadians deterred
from travelling to the US due to the stronger US Dollar.

Operators in the category will need to address cost-
sensitivities as the majority of consumers are influenced by

price when choosing a destination."
- Andrew Zmijak, Research Analyst

This report looks at the following areas:

• Price is the top influencing factor when choosing a destination
• Canadian leisure travellers like to plan
• Some need a reminder of Canada’s offerings
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Price is of most importance when choosing a travel destination

Interest in coastal regions is apparent
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Most have taken a trip to visit family or friends
Figure 22: Types of leisure trips taken in Canada (any season), November 2016

Men are more likely to take most types of leisure trips
Figure 23: Types of leisure trips taken in Canada (select), men vs women, November 2016

Figure 24: Cost-related travel statements, by gender, November 2016

Figure 25: Fallsview Casino Resort, goodbye, television advertisement, September 2016

Younger consumers are very fond of leisure trips
Figure 26: Types of leisure trips taken in Canada, 18-44s vs over-45s, November 2016

Canadians prefer to travel in warmer seasons
Figure 27: leisure trips taken in Canada, by season, November 2016

Figure 28: Outdoor-related leisure trips taken in Canada, by season, November 2016

Figure 29: Indoor-focused leisure trips taken in Canada, by season, November 2016
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Younger consumers are influenced by a number of factors
Figure 31: Influencing factors when choosing a destination, 18-44s vs over-45s, November 2016

Interest in coastal regions is apparent
Figure 32: Regions of interest, November 2016

Over-45s prefer the east coast while 18-44s sway west
Figure 33: Regions of interest, 18-44s vs over-45s, November 2016
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Some need to be reminded of what Canada has to offer
Figure 36: Select attitudes towards travel, any agree, November 2016
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