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“With the vast majority of purchases taking place in-store,
and given the value Italian consumers put on first-hand
product experience and sales support, the electrical
specialists still account for the largest share of consumer
spend on electrical goods.”
– Steven Mayles, Retail Analyst

This report looks at the following areas:
•
•
•
•

Which electricals products had been purchased over the last year
How consumers are shopping, in-store and online
Which retailers had been used for electricals shopping
Reasons for shopping online or in-store.

Electrical retail sales were up an estimated 5.3% in 2016 as consumer spend on electrical products
accelerated, fuelled in part by a tax rebate scheme encouraging the purchase of energy-efficient large
consumer appliances. The specialist electricals retailers remain the dominant sales channel, but online
non-specialist Amazon is the single most popular retailer used for electrical goods purchasing according
to our consumer research, demonstrating the importance of the online channel to the market.
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Figure 21: Italy: online buyers of electrical items in last 12 months, 2012-16
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The Consumer – What You Need to Know
Mobile phones/tablets are the most purchased electrical products
Majority of Italian consumers purchase electrical products in-store
Amazon is the single most used retailer for purchasing electrical products
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Lower prices are the biggest draw for shopping online for electricals
Figure 36: Italy: reasons for shopping for electricals online, January 2017
Reasons for shopping crossed by individual retailer
Shopping online
Figure 37: Italy: reasons for shopping for electricals online, by retailer used, January 2017
Shopping in-store
Figure 38: Italy: reasons for shopping for electricals in-store, by retailer used, January 2017

Appendix – Data Sources, Abbreviations and Supporting Information
Abbreviations
Data sources

Amazon.com
What we think
Marketplace is growing
Disruptive influence
Does Amazon need stores?
Maturity beckoning?
Where next?
Company background
Company performance
Figure 39: Amazon.com Inc.: group financial performance, 2011/12-2015/16
Electricals sales
Figure 40: Amazon: estimated electricals sales in Europe, 2015-16
Marketplace
Retail offering

Apple Retail
What we think
Over-reliance on the iPhone?
A price rise too far?
All about the image
Company background
Company performance
Worldwide
Figure 41: Apple Inc.: sales and operating profit, 2012-16
Apple Retail UK
Figure 42: Apple Retail UK: group financial performance, 2011/12-2015/16

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

Electrical Goods Retailing - Italy - February 2017
Report Price: £995.00 | $1252.11 | €1159.97

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

Figure 43: Apple Retail UK: outlet data, 2011/12-2015/16
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Expert Europe
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National network, local availability
Strength in common branding is being eroded
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Media-Saturn
What we think
Looking for opportunities in rentals
The important of the connected home
Services potential
Digital stores
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