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“How credit and loan products could be designed and
operated is more influenced by regulators than providers.
In China, benefiting from the Inclusive Finance policy,
internet finance players like peer-to-peer lending firms,
internet-based banks and equity crowdfunding platforms
are thriving.”

— Aaron Guo, Senior Research Analyst, China

This report looks at the following areas:

BUY THIS
= What could be learnt from internet-based financial players? REPORT NOW

= Is the penetration of credit cards coming to an end?
= How to attract young adults to apply for loans?
Consumers are enjoying the convenience resulting from the competition between these operators and store. minte| .Ccom
traditional banks. Failures should be noticed, but they should not be overemphasised. With more
proper regulations, the household loan market is expected to continue to grow with more responsible

firms and innovative products. CALL:
EMEA
There is much talk in the market how China faces an increasingly high bad debt ratio, that irresponsible +44 (0) 20 7606 4533
companies are raising funds illegally and how Chinese consumers are refusing to borrow. So what is the
real situation? This report will look at credit and loan products for households in China, from the
perspectives of regulators, loan providers and borrowers. This report contains three main sections — Brazil
The Market, Key Players and The Consumers, and discusses three key issues — what could be learnt 0800 095 9094

from internet finance businesses, whether or not the penetration of credit cards is reaching saturation,
and how to attract young adults to apply for loans.
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Market Size and Forecast

Loans to households continues to grow
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Who’s Innovating?

Promote products by usage occasions
Instalments for everything

Targeting college students

Equity crowdfunding

Third-party credit verification

The Consumer — What You Need to Know

Consumers increasingly using loans
Credit cards encounter promotional issues
Diversified usage attitudes towards credit cards

P2Ps are gaining ground

Usage of Credit and Loan Products

Internet pay-by-credit service becomes No.2 loan type, after credit card
Figure 27: Usage of credit and loan products, April 2016

Men take out more loans
Figure 28: Usage of credit and loan products, by gender, April 2016

Credit card penetration skews towards younger consumers
Figure 29: Usage of credit card, by age and gender, April 2016

Young adults are fans of Internet pay-by-credit services
Figure 30: Usage of internet pay-by-credit service, by age and gender, April 2016

25-39-year-olds are in need of loans the most
Figure 31: Usage of any type of loan, by age group, April 2016

High earners are willing to try new loan types
Figure 32: Usage of credit and loan products, by monthly household income, April 2016
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Closer to daily life
Figure 33: Purpose of using credit or loan products, April 2016

Different products for different purposes
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Ever demanding young adults
Figure 36: Purpose of using credit and loan products, by age group, April 2016
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Broad loan needs of middle-low income groups
Figure 38: Purpose of using credit or loan products, by monthly household income, April 2016

Credit Card Application Channel

About half go to bank branches
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Figure 39: Credit card application channels, April 2016

Different approaches by different age groups
Figure 40: Selected credit card application channels, by gender and age, April 2016

Lack of promotional accuracy by card issuers
Figure 41: Selected credit card application channel, by monthly personal income, April 2016

Figure 41: Selected credit card application channel, by monthly personal income, April 2016 (continued)

Important Factors for Choosing Credit Card

Practical needs first
Figure 42: Factors for choosing credit card, April 2016

Different attitudes towards card fees
Figure 43: Factors for choosing credit cards, by age, percentage choosing ‘very important’, April 2016

Application channels as filters
Figure 44: Factors for choosing credit card, by application channels, mean average of importance, April 2016

Usage Habits and Attitudes towards Credit Cards

High familiarity with credit cards
Figure 45: Usage habits and attitudes towards credit cards, April 2016

Males are heavier credit card users in general
Figure 46: Usage habits and attitudes towards credit cards, by gender, April 2016

Carry out more salesmen promotions
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Perceptions of Different Loan Providers

Peer-to-peer loans are gaining ground
Figure 48: Perception of different loan providers, April 2016

Meet the Mintropolitans

Rely on financial products more than personal connections
Figure 49: Usage of credit and loan products, by consumer classification, April 2016

Credit cards as a borrowing tool, rather than a payment tool ...
Figure 50: Purpose of using credit cards, by consumer classification, April 2016

...s0 higher credit limit is important

Figure 51: Factors for choosing credit card, percentage choosing ‘very important’, by consumer classification, April 2016
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