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“Nearly half of all adults have attended at least one part of
a wedding/civil partnership celebration in the last three
years, presenting opportunities for retailers to tap into the
need for gifts and new clothes amongst future guests.

— Jack Duckett, Senior Consumer Lifestyles
Analyst

This report looks at the following areas:

e Tying the knot between weddings and charitable giving RE PO RT NOW
e Putting the fun in weddings
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Brides and grooms take inspiration from family members
Figure 19: Main sources of inspiration while planning weddings, October 2016
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Figure 22: The Pizza Project, October 2016
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Attitudes towards Wedding Planning

Weddings focus on fun
Figure 25: Attitudes towards wedding planning, October 2016

Keeping kids entertained
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Figure 29: Proportion of adults who have attended wedding celebration events in the last three years, by age, October 2016

Wedding attendance rises alongside household income
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Religious vs civil services
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Deciding what gift to give
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Younger guests turn to gift lists
Figure 35: Choosing what gift to give, by age of guest, October 2016

Cash proves most popular gift
Figure 36: Types of gift given by guests who gave a wedding gift, October 2016

Encouraging charitable donations
Figure 37: Oxfam Unwrapped gift service, October 2016

John Lewis tops wedding gift list suppliers
Figure 38: Retailers used as gift list provider for wedding, October 2016

The Cost of Attending a Wedding

Weddings prove expensive for guests too
Figure 39: Mean expenditure by wedding guests, October 2016
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Men outspend women on new clothes
Figure 40: Mean costs of attending a wedding, by gender, October 2016

Figure 41: Reiss.com’s menswear wedding shop section, October 2016

Close family spend most on attending wedding
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