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“This market fared well in 2015, driven by a positive
financial sentiment driving high purchasing levels among
affluent, young consumers. As prestige BPC products are
purchased by both men and women, encouraging self-
indulgence will be key to driving growth going forward,
with the ‘lipstick index’ potentially returning during the
post-Brexit period of economic uncertainty.”

— Charlotte Libby, Senior Beauty Analyst

This report looks at the following areas:

BUY THIS
e Encouraging self-indulgence to further drive spend RE PO RT N OW

e Engaging young men in the prestige beauty market
e The influence of science versus nature in prestige beauty

VISIT:
Value sales of prestige products in BPC markets rose in 2015, driven by high purchasing levels among store.m i nte| .COom
affluent, young consumers. Women'’s products remain dominant; however, engaging young men
presents an opportunity for value growth in the prestige beauty market, given their high spending
power and willingness to spend more on premium beauty over standard brands. CALL:

EMEA
+44 (0) 20 7606 4533

Boding well for the prospects of the market in times of economic uncertainty, the top reason for
purchasing prestige beauty products was because consumers wanted to treat themselves. Encouraging
self-indulgence will be key to driving growth in the market going forward. Brazil

0800 095 9094

Americas

+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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