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“The beauty devices and hair appliances sector is expected
to rise in value in 2016 driven by NPD; however expense
remains a barrier, particularly for beauty devices. Those

interested in buying beauty devices also cited a lack of
research as a reason for not buying. In the hair appliance

sector, changes in styling trends as well as damage concern
are impacting usage frequency.”

– Roshida Khanom, Senior Personal Care Analyst

This report looks at the following areas:

• Opportunities for education in the beauty device sector
• Saving time and money are key motivators
• Damage concern and changing styles are driving hair appliance usage

This report concentrates on consumer usage and purchasing of beauty devices, defined as electronic
equipment designed for the purpose of beauty enhancement, which can be purchased and used at
home. As beauty devices and appliances are primarily aimed at women, this report will be focused on
women’s usage and attitudes towards beauty devices and appliances.
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Hair removal devices see rise in advertising spend
Figure 18: Recorded above-the line, online display and direct mail advertising expenditure of key brands in the beauty devices sector,
2014-15

Controversial campaigns

Immersive campaigns for hair appliances
Figure 19: Recorded above-the line, online display and direct mail advertising expenditure of key brands in the hair appliances sector,
2014-15
Figure 20: Remington in-store campaign, October 2016

Nielsen Ad Intel coverage

Interest is not translating to usage

Instant and long-lasting results desired

Saving time and money is important

Washing hair is the highest usage occasion

Damage concern is driving down hair appliance usage

Purchase and interest in hair appliances is high

Expense is a barrier

Hair removal devices garner interest
Figure 21: Usage of beauty devices, August 2016

Facial focus for older women
Figure 22: Interest in facial beauty devices, by age, August 2016

The curl evolution
Figure 23: Usage of hair appliances, August 2016

Styles that could make a comeback

Women want instant and long-lasting results
Figure 24: Reasons that have/would encourage usage of beauty devices, by overall usage of beauty devices August 2016

Saving time and money is important

Boosting traditional products…
Figure 25: Selected reasons that have/would encourage usage of beauty devices, by oldest and youngest demographics, August 2016

…vs replacing traditional products

Washing hair is the highest usage occasion
Figure 26: Usage occasions of hair appliances, August 2016

Frequency of hair appliance usage is on the decline
Figure 27: Changes in usage of hair appliances, by youngest demographic, August 2016

Damage concern is high
Figure 28: Reasons for changes in usage of hair appliances, August 2016

Advertising and Marketing Activity

The Consumer – What You Need to Know

Usage of Beauty Devices and Hair Appliances

Reasons for Using Beauty Devices and Appliances

Usage of Hair Appliances
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Older women more concerned about damage
Figure 29: Selected reasons for changes in usage of hair appliances, by age, August 2016

Scalp protecting opportunities

Young women have time and money concerns
Figure 30: Lifestyle and money reasons for changes in usage of hair appliances, by age, August 2016

Purchase and interest in beauty devices is high
Figure 31: Purchase of beauty devices, August 2016

Buyers of hair appliances and beauty devices are likely to be the same
Figure 32: Buyers vs non-buyers of beauty devices and hair appliances, by age, August 2016

Expense is the biggest barrier to purchase
Figure 33: Barriers to purchasing beauty devices and hair appliances, August 2016

Driving education to encourage purchase
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Purchase of Beauty Devices and Hair Appliances

Appendix – Data Sources, Abbreviations and Supporting Information
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