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“Consumers are price sensitive when it comes to credit
cards, attracted by the best reward schemes and longer
interest-free periods. However, cards that offer longer-

term value are more likely to guarantee customer loyalty.
Mintel’s consumer research shows that two in five
consumers think that the interest rate is the most
important factor when looking for a credit card.”

– Jessica Galletley, Financial Services Analyst

This report looks at the following areas:

• Doing more to help ‘minimum repayers’ avoid difficulties
• Virtual cards will change credit-spending habits
• Credit card market sees low levels of switching

Gross credit card lending grew by 9% in 2015, to £175 billion. Strong growth continued throughout the
first half of 2016, driven by rising consumer confidence and the wide availability of unsecured credit.
However, uncertainty following the UK’s decision to leave the EU, is likely to make people more
cautious about spending, particularly on big-ticket items, which is expected to curb the demand for
borrowing. As such, going forward Mintel forecasts that growth in credit card lending will slow until
there is more certainty around the terms of Brexit.

Despite this, innovations in the payments industry will help to sustain growth in the market. Online
spending and contactless payment technology are changing the way people use their payment cards,
with credit cards in particular seeing growth as a result.

However, the way in which people are using their credit cards suggests a growing comfort with having
debt. In an ongoing review of the credit card market, the FCA has raised concerns over the number of
borrowers in persistent levels of debt, suggesting that low minimum repayments on cards mean people
are staying in debt for longer.

This Report examines the credit card market and key developments and drivers of the market. It
includes analysis of major providers and their competitive strategies. This Report explores consumer
ownership of payment cards, as well as levels of credit card debt and intentions towards future use of
credit cards. It will also explore their likelihood to switch providers and borrowing intentions over the
next 12 months. It also looks at the key features people look for when choosing a credit card and how
these needs are met by different types of providers.
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Market growth expected to slow in 2016
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Figure 11: Forecast of gross credit card lending (non-seasonally adjusted) – Fan chart, 2011-21
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Figure 21: Credit card market share, by proportion of consumers who have cards with selected brands, May 2016
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Figure 23: Total above-the-line, online display and direct mail advertising expenditure on plastic cards, 2013/14-2015/16

Direct mail continues to attract the highest amount of spend
Figure 24: Total above-the-line, online display and direct mail advertising expenditure on credit and charge cards, by media type,
2013/14-2015/16

Barclaycard accounts for over a third of all spend
Figure 25: Total above-the-line, online display and direct mail advertising expenditure on credit and charge cards, by advertiser, 2013/
14-2015/16

Credit card providers embrace digital channels
Figure 26: Number of twitter followers, by credit card provider, July 2016
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Supermarket banks best at using credit cards to reward loyalty
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Nearly two thirds of adults own a credit card
Figure 32: Ownership of credit and other payment cards, May 2016
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Figure 33: Trend in credit card ownership, 2012-16

Card ownership highest among 65+-year-olds
Figure 34: Credit card ownership, by age, May 2016

Nearly half have no outstanding balance
Figure 35: Level of credit card debt, May 2016

Credit card balances vary across age groups
Figure 36: Level of credit card debt, by age, May 2016

Majority are unlikely to switch

Efforts to improve communication at the end of promotional period
Figure 37: Likelihood to switch credit card provider, May 2016

Younger age groups more likely to switch
Figure 38: Likelihood to switch credit card provider, by age, May 2016

The Consumer – What You Need to Know

Payment Card Ownership

Level of Credit Card Debt

Likelihood to Switch Providers
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People with higher credit card debt are more likely to switch
Figure 39: Likelihood to switch credit card provider, by level of credit card debt, May 2016

No fees are important when choosing a provider
Figure 40: Most important features when choosing a credit card, May 2016

A third want interest-free periods

Low minimum repayments can lead to persistent levels of debt

Better-off consumers can afford to look beyond interest rates
Figure 41: Most important features when choosing a credit card, by financial situation, May 2016

Switchers looking for interest-free periods
Figure 42: Most important features when choosing a credit card, by likelihood to switch, May 2016

People want multiple features

Credit card market lacks loyalty
Figure 43: Credit card user future behaviour, May 2016

Over half clear their balance every month…
Figure 44: Credit card user behaviour, May 2016

… but those with outstanding balances more likely to switch
Figure 45: Credit card user behaviour, by likelihood to switch, May 2016

Quarter of 18-24s use other credit products before a credit card…

…but they’re most likely to increase their spending over the next 12 months
Figure 46: Credit card user behaviour, by age, May 2016

More than a third happy to use credit card for day-to-day expenses
Figure 47: Attitudes towards credit cards, May 2016

Interest rate is most important for those with higher levels of debt
Figure 48: Attitudes towards credit cards, by level of credit card debt, May 2016

Need for plastic cards declining

Over a third would be interested in using virtual credit

Millennials confident in the role of global tech companies in financial services

But there are potential long-term impacts of moving credit online
Figure 49: Attitudes towards virtual credit cards, May 2016
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Forecast of gross credit card lending
Figure 50: Forecast of gross credit card lending (non-seasonally adjusted), at constant and current prices, 2016-21

Forecast methodology
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