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"Most consumers have visited a healthcare provider in the
past year with the largest share of visits going to general

practitioners. While healthcare costs are concerning,
consumers are not very likely to discuss these costs with
their healthcare provider. Harnessing technology could

build a better rapport between patient and provider."
- Marissa Gilbert, Senior Health & Wellness

Analyst

This report looks at the following areas:

• Seniors utilize the most healthcare services, yet report less than ideal health status
• Adults are most concerned with the costs associated with healthcare
• Costs are concerning, yet receive little discussion with a provider

This Report covers the following topics:

• Where consumers receive healthcare and the recency of when care was received
• The factors consumers rely on when choosing a new healthcare provider or place for

healthcare treatment
• General satisfaction with the US healthcare system and various facets of care
• The top three concerns regarding the US healthcare system
• Topics consumers discuss with their healthcare provider
• The impact and role of technology in healthcare.
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Income and area impact satisfaction with care and treatment
Figure 30: Any satisfied (net) with care and treatment, by income and area, September 2016

Healthcare costs are a source of dissatisfaction
Figure 31: Satisfaction with healthcare costs, by age and insurance type, September 2016

Of most concern are the costs associated with healthcare
Figure 32: Healthcare concerns, September 2016

A lack of access is more concerning to Hispanic adults
Figure 33: Concern with lack of access to appropriate care, any rank (net), by race and Hispanic origin, September 2016

18-34s express more concern with a lack of comprehensive care
Figure 34: Concern with lack of comprehensive care, any rank (net), by age, September 2016

About half of adults discuss test results with their provider; other topics even more limited
Figure 35: Provider questions, September 2016

Older adults more likely to ask for test results to be explained
Figure 36: Asked provider for explanation of test results, by age, September 2016

About half of men 55+ have asked which tests are needed based on age
Figure 37: Asked provider for health tests needed based on age, by gender and age, September 2016

The youngest and oldest patients are asking for guidance
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Figure 38: Provider asked for steps needed to improve health, by age, September 2016
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Figure 39: Feel more in control of health with access to information and more access causes overwhelmed feelings, by age, September
2016
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Figure 40: Finding provider information online, online reviews, scheduling, and communicating with provider via an app, by age,
September 2016

More consumers than not appreciate technology use during appointments
Figure 41: Attitudes toward the use of technology during appointments, September 2016

Dads are a key target for virtual health consultation
Figure 42: Interest in virtual health consultation, by parental status (presence of children under 18) by gender, September 2016
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