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“With home ownership seemingly on a permanent decline
(and the corresponding rise in renting), companies and

brands operating in the home and garden sector need to
re-think their strategies.”

– Ina Mitskavets, Senior Consumer and Lifestyles
Analyst

This report looks at the following areas:

• Guiding young renters towards home ownership
• Helping renters inject their own personality into their homes

The housing market in the UK has been going from strength to strength, owing to the consistent under-
supply of new homes and a rising population. Whilst the majority of Britons own their home, the
pattern is changing fast. In the aftermath of the financial crisis, banks tightened their lending criteria
and young people found it harder to find jobs after graduation, leading to a perfect storm of bad news
for potential first-time buyers.

Home ownership is still viewed as the foundation for a more prosperous old age and a more stable
family life, with most renters agreeing they only rent because they cannot afford to buy. It is therefore
high time the government, the financial industry and home and garden companies thought of more
innovative ways of accommodating the needs of the growing army of renters.
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