
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

“Canadians are somewhat pessimistic about economic
conditions and concerned about food inflation and

employment but the housing market is not a national
concern”.

– Sanjay Sharma, Senior Financial Services
Analyst

This report looks at the following areas:

• Consumer confidence is middling at best
• Real estate and housing market values are not national concerns
• A quarter of Canadians are living from pay cheque to pay cheque
• Saving for retirement is the top long term priority; vacation, credit card debt and

emergency funds are the top three short-term priorities

As the Canadian economy adjusts to lower commodity prices, the economy continues to grow at a slow
pace. There are still lingering concerns about food inflation and employment prospects for young
Canadians. Also, house prices in the hot markets of Vancouver and Toronto have been climbing at an
unsustainable clip. According to economists, house prices in these two cities have outpaced local
economic fundamentals such as job creation, immigration and income growth.

This report delves into the personal finance lives of Canadians. We explore issues related to consumer
confidence, what Canadians think about the national and local economy, their financial situation,
spending and shopping habits and financial priorities and consumer confidence. We look at how the
demographic groups differ in their attitudes and levels of financial preparedness and the ways in which
Canadians are reacting to the economy. As families face the crunch of multiple priorities, we examine
their shopping habits and spending behaviour. The report also looks at consumer attitudes towards the
housing market and housing affordability.
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Consumer confidence is middling at best
Figure 13: Consumer confidence and opinions about the economy (% agreement), June 2016

Women are more pessimistic than men
Figure 14: Significant differences in consumer confidence (% agreement), by gender, June 2016

Albertans are more optimistic about the local economy, while Quebecers are less so
Figure 15: Agreement with statement on economic conditions, Quebec vs Alberta, June 2016

…while Chinese Canadians appear more optimistic
Figure 16: Select consumer confidence statements (% agreement), Chinese Canadians vs overall population, June 2016

Inflation is a concern for many older Canadians
Figure 17: Opinions about inflation (% agreement), June 2016

Real estate and housing market values are not national concerns
Figure 18: Opinions about real estate and housing, June 2016

Young Canadians are most concerned about housing affordability
Figure 19: Agreement with statement on housing affordability, by age, June 2016

A quarter of Canadians are living from pay cheque to pay cheque
Figure 20: Agreement with statements on savings and spending, June 2016

On the positive front, a third of young Canadians have at least $1,000 saved for emergencies

Young women are most stressed about their finances
Figure 21: Agreement with statements on personal finances, June 2016

But among older women, this worry may be due to a lack of confidence

Younger Canadians more likely to believe their generation is financially worse off

Older Canadians are more likely to manage their finances carefully
Figure 22: Agreement with statements on managing finances, June 2016

Middle aged Canadians are worried about retirement
Figure 23: Agreement with statements on financial worry factors, June 2016

Women are reacting to inflation through stricter expense control
Figure 24: Personal finances, by gender, June 2016

Saving for retirement is the top long term priority
Figure 25: Long term priorities (beyond a year), June 2016

Buying a home is the top priority for young women
Figure 26: Top long-term priority (Rank #1), by age and gender, June 2016

Vacation, credit card debt and emergency funds are the top three short-term priorities
Figure 27: Short term priorities (within a year), June 2016

Consumer Confidence and Opinions About the Economy

Real Estate Prices and Housing Affordability

Personal Finances

Retirement and Inflation

Financial Priorities
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Paying credit card debt is the top short-term priority for men
Figure 28: Top short-term priority (Rank #1), by age and gender, June 2016

Women place a higher priority on saving for a vacation and emergency fund
Figure 29: Significant differences by gender, short and long-term priorities, June 2016

Buying investments is a much higher priority for Chinese Canadians
Figure 30: Significant differences in short and long-term priorities, Chinese Canadians vs overall population, June 2016

Women are more motivated to look for ways to save money
Figure 31: Agreement with statements on saving money, June 2016

Older Canadians and women more likely to use loyalty cards
Figure 32: Agreement with statements on loyalty rewards cards, June 2016

One in five Canadians have shopped with their mobile phone
Figure 33: Agreement with statements on shopping behaviour, June 2016

Older consumers more likely to stick to familiar brands but less likely to travel far for discounts

For one in five women, shopping is a stress reliever

Buying on credit: Difference between reality and self-perception
Figure 34: Agreement with statements on credit, June 2016

Data sources

Consumer survey data

Consumer qualitative research

Abbreviations and terms

Spending Behaviour

Shopping Habits

Appendix – Data Sources and Abbreviations
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