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“The bread market has enjoyed growth between 2014 and
2015, but deep discounting in the packaged bread sector of
the market will inhibit future growth. However, with
growing consumer confidence seeing more consumers
splashing out on morning goods and specialist breads, this
will help to sustain value growth.”

— Brian O’Connor, Senior Consumer Analyst

This report looks at the following areas:

BUY THIS

With price competition between discounters and traditional supermarkets continuing to increase, this REPORT NOW
has driven down the cost of bread products to consumers; however, the value of the market is

expected to continue to grow in 2016 with improved usage of speciality bread and morning goods
among NI and Rol consumers. V I S | T:

store.mintel.com

Moving forward, increasing concern over the sugar and salt content of bread and baked goods will see

healthier-minded consumers seek products that claim to have lower levels of these ingredients and

likely will drive innovation within the category. CALL
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Figure 31: Types of bread bought from in-store bakeries/traditional bakeries in the last three months, NI and Rol, February 2016
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Pastries most likely to be bought by women in Rol

Figure 32: Consumers who bought pastries from in-store bakeries/traditional bakeries, by gender and social class, NI and Rol,
February 2016
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Strong demand for more action on salt
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Appendix — The Consumer

NI Toluna data
Figure 43: Types of pre-packaged bread products bought by consumers in the last three months, by demographics, NI, February 2016

Figure 44: Types of pre-packaged bread products bought by consumers in the last three months, by demographics, NI, February 2016
(continued)

Figure 45: Types of pre-packaged bread products bought by consumers in the last three months, by demographics, NI, February 2016
(continued)

Figure 46: Types of fresh bread products from in-store/traditional bakeries bought by consumers in the last three months, by
demographics, NI, February 2016

Figure 47: Types of fresh bread products from in-store/traditional bakeries bought by consumers in the last three months, by
demoaraphics, NI, February 2016 (continued)

Figure 48: Types of pre-packaged baked products bought by consumers in the last three months, by demographics, NI, February 2016

Figure 49: Types of pre-packaged baked products bought by consumers in the last three months, by demographics, NI, February 2016
(continued)
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Figure 50: Types of fresh baked products from in-store/traditional bakeries bought by consumers in the last three months, by
demographics, NI, February 2016

Figure 51: Types of fresh baked products from in-store/traditional bakeries bought by consumers in the last three months, by
demoagraphics, NI, February 2016 (continued)

Figure 52: Types of bread products that consumers would be interested in trying, by demographics, NI, February 2016

Figure 53: Types of bread products that consumers would be interested in trying, by demographics, NI, February 2016 (continued)

Figure 54: Agreement with the statement ‘Bread is not a good option for those trying to lose weight’, by demographics, NI, February
2016

Figure 55: Agreement with the statement ‘Frozen/ready-to-bake breads/baked goods (eg baguettes) are just as good as buying bread/
baked goods from a bakery fresh’, by demographics, NI, February 2016

Figure 56: Agreement with the statement ‘Sliced bread contains too many artificial preservatives’, by demographics, NI, February 2016

Figure 57: Agreement with the statement ‘I prefer to buy Northern Ireland /lIrish-branded packaged sliced bread (eg Brennans,
Irwin’s)’, by demographics, NI, February 2016

Figure 58: Agreement with the statement ‘Companies should do more to reduce the salt content in bread/baked goods ’, by
demographics, NI, February 2016

Figure 59: Agreement with the statement ‘It's easy to get bored with homemade sandwiches’, by demographics, NI, February 2016

Figure 60: Agreement with the statement ‘It is worthwhile buying bread to put in the freezer’, by demographics, NI, February 2016

Figure 61: Agreement with the statement ‘I am more likely to buy own-label breads or baked goods compared to 12 months ago’, by
demoagraphics, NI, February 2016
Figure 62: Agreement with the statement ‘I’'m concerned about the sugar content in bread’, by demographics, NI, February 2016

Figure 63: Agreement with the statement ‘I'm concerned about the sugar content in baked goods’, by demographics, NI, February
2016

Figure 64: Agreement with the statement ‘I only buy pre-packaged breads when fresh options aren’t available’, by demographics, NI,
February 2016

Figure 65: Agreement with the statement ‘I would like to be able to pre-order/reserve fresh bread to pick up in-store’, by
demographics, NI, February 2016

Rol Toluna data
Figure 66: Types of pre-packaged bread products bought by consumers in the last three months, by demographics, Rol, February 2016

Figure 67: Types of pre-packaged bread products bought by consumers in the last three months, by demographics, Rol, February 2016
(continued)

Figure 68: Types of pre-packaged bread products bought by consumers in the last three months, by demographics, Rol, February 2016
(continued)

Figure 69: Types of fresh bread products from in-store/traditional bakeries bought by consumers in the last three months, by
demographics, Rol, February 2016

Figure 70: Types of fresh bread products from in-store/traditional bakeries bought by consumers in the last three months, by
demoaraphics, Rol, February 2016 (continued)

Figure 71: Types of pre-packaged baked products bought by consumers in the last three months, by demographics, Rol, February
2016

Figure 72: Types of pre-packaged baked products bought by consumers in the last three months, by demographics, Rol, February
2016 (continued)

Figure 73: Types of fresh baked products from in-store/traditional bakeries bought by consumers in the last three months, by
demographics, Rol, February 2016

Figure 74: Types of fresh baked products from in-store/traditional bakeries bought by consumers in the last three months, by
demoagraphics, Rol, February 2016 (continued)

Figure 75: Types of bread products that consumers would be interested in trying, by demographics, Rol, February 2016

Figure 76: Types of bread products that consumers would be interested in trying, by demographics, Rol, February 2016 (continued)

Figure 77: Agreement with the statement ‘Bread is not a good option for those trying to lose weight’, by demographics, Rol, February
2016

Figure 78: Agreement with the statement ‘Frozen/ready-to-bake breads/baked goods (eg baguettes) are just as good as buying bread/
baked goods from a bakery fresh’, by demographics, Rol, February 2016

Figure 79: Agreement with the statement ‘Sliced bread contains too many artificial preservatives’, by demographics, Rol, February
2016

Figure 80: Agreement with the statement ‘I prefer to buy Northern Ireland /lIrish-branded packaged sliced bread (eg Brennans,
Irwin’s)’, by demographics, Rol, February 2016

Figure 81: Agreement with the statement ‘Companies should do more to reduce the salt content in bread/baked goods ’, by
demographics, Rol, February 2016

Figure 82: Agreement with the statement ‘It's easy to get bored with homemade sandwiches’, by demographics, Rol, February 2016

Figure 83: Agreement with the statement ‘It is worthwhile buying bread to put in the freezer’, by demographics, Rol, February 2016

Figure 84: Agreement with the statement ‘I am more likely to buy own-label breads or baked goods compared to 12 months ago’, by
demoagraphics, Rol, February 2016
Figure 85: Agreement with the statement ‘I’'m concerned about the sugar content in bread’, by demographics, Rol, February 2016

Figure 86: Agreement with the statement ‘I’'m concerned about the sugar content in baked goods’, by demographics, Rol, February
2016

Figure 87: Agreement with the statement ‘I only buy pre-packaged breads when fresh options aren’t available’, by demographics, Rol,
February 2016
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Figure 88: Agreement with the statement ‘I would like to be able to pre-order/reserve fresh bread to pick up in-store’, by
demographics, Rol, February 2016
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