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“Innovation has touched almost every aspect of design in
the market for refrigeration, inspiring consumers to trade

up for better style, functionality and different formats.
Today fridges and freezers come in a range of colours, have

a variety of storage solutions, are more energy-efficient,
keep food fresher for longer and can even be a status

symbol – something to impress visitors.”
– Jane Westgarth, Senior Market Analyst

This report looks at the following areas:

• Are today’s consumers ready for the ‘smart fridge’?
• Technology that keeps food fresher for longer tops the wish list
• Will online shopping for fridges and freezers continue to grow?

There has been a significant amount of product development and innovation in the refrigeration
market. Manufacturers have continued to add value through introducing better technologies, improved
materials and advances in design. Consumers today have a wider choice of sizes, combinations and
functionality than ever before, but even so the standard fridge-freezer, with one above the other,
remains by far the most popular format. But consumer expectations are growing and added features
are giving them more encouragement to pay a little extra. However, intense competition for market
share means that yesterday’s extras are now expected as standard, and as a result consumers are
getting more for their money.

For the purposes of this report, Mintel has used the following definitions:

This report profiles the market for fridges and freezers in the UK. It includes beer chillers and chilled
cabinets for wine targeted at domestic use. Coverage includes:

• Single-door refrigerators – larder-style (including large American style). Also standard, ie
with icebox. Includes beer coolers and wine fridges.

• Freezers – upright or chest, either frost-free or non-frost-free.
• Fridge-freezers – frost-free and non-frost-free models (including large American style

appliances, incorporating features such as ice and water dispensers) both freestanding
and those designed to fit under existing units in a built-in kitchen.

• We use the term ‘American style’ to describe a large refrigerator with side-by-side door
openings.
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Beko’s tired and basic image leads to lower levels of recommendation

Style, functionality and innovative brands most likely to be recommended
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Figure 28: Leading manufacturer shares of fridges and freezers, by volume, UK, 2013-15 (est)
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Figure 35: Total above-the line, online display and direct mail advertising expenditure on all large kitchen appliances, fridges and
freezers, 2011-15
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Retailers take over as top advertisers
Figure 36: Share of above-the line, online display and direct mail advertising expenditure on fridges and freezers, top 10 players,
2013-15

Press loses share to television
Figure 37: Total above-the-line, online display and direct mail advertising expenditure on fridges and freezers, by medium, 2011-15

Advertising and marketing campaigns
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Nielsen Media Research coverage
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Hotpoint is the most familiar brand

Bosch is most likely to be recommended

Beko’s tired and basic image leads to lower levels of recommendation

Style, functionality and innovative brands most likely to be recommended

Brands translate across markets

Smeg is the most differentiated brand
Figure 38: Attitudes towards and usage of selected brands, January 2016

Key brand metrics

Hotpoint is the most-used brand of refrigerator
Figure 39: Key metrics for selected brands, January 2016

Brand attitudes: None of the brands is associated with memorable advertising
Figure 40: Attitudes, by brand, January 2016

Brand personality: Hotpoint and Zanussi are the most accessible brands
Figure 41: Brand personality – Macro image, January 2016

Beko is basic, but Bosch is durable
Figure 42: Brand personality – Micro image, January 2016

Brand analysis

Bosch combines excellent experience with durability
Figure 43: User profile of Bosch, January 2016

Miele is prestigious and sophisticated
Figure 44: User profile of Miele, January 2016

John Lewis has a vibrant personality
Figure 45: User profile of John Lewis own-label, January 2016

Hotpoint is reliable, user-friendly and affordable
Figure 46: User profile of Hotpoint, January 2016

Brand Research
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Beko’s key associations are basic and affordable
Figure 47: User profile of Beko, January 2016

Zanussi is accessible, with a good reputation
Figure 48: User profile of Zanussi, January 2016

Indesit is reliable and affordable
Figure 49: User profile of Indesit, January 2016

Smeg is innovative and worth paying more for
Figure 50: User profile of Smeg, January 2016

Universal ownership

35% of owners have bought an appliance in the last three years

Average price for fridge-freezer is £341

Currys is the dominant retailer

More purchased online than in-store

Replacement is the biggest driver of demand

Innovation adds value

Refrigeration is universal

Conventional fridge-freezers in two thirds of households

Separates appeal to older consumers

ABs most likely to own American style
Figure 51: Ownership of fridges and freezers, by type, January 2015 and February 2016

Only 8% have three or more refrigeration appliances
Figure 52: Repertoire of refrigeration appliances in the household, February 2016

35% of owners have bought an appliance in the last three years

Private renters are in the market for refrigeration

Combined fridge-freezers dominate

People most commonly buy one appliance
Figure 53: Fridges and freezers purchased in the last three years, February 2016

55% of the most recent purchases were combined fridge-freezers
Figure 54: Fridges and freezers purchased in the last three years, most recent, February 2016

Premium American style
Figure 55: Price paid for most recent purchase of fridges or freezers, average, February 2016

Wide spread of prices
Figure 56: Price paid for most recent purchase of fridges or freezers, combined fridge-freezer, average, February 2016
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Currys stands apart as a destination store

Argos is key for 25-34s

AO.com is popular with home owners

A long tail of other retailers
Figure 57: Most recent purchase of fridges or freezers, where bought, February 2016

50% bought online

Conventional computers remain important
Figure 58: How they bought most recent fridge or freezer, February 2016

Currys captures high proportion of in-store shoppers

Price comparisons are important to customers

Customer ratings most important to ABs

Only 16% asked for advice
Figure 59: The customer journey for fridges and freezers, February 2016

Replacement drives demand
Figure 60: Reasons for purchasing fridges/freezers, February 2016

Fresher food for longer

Better hygiene

The smart kitchen
Figure 61: Interest in innovation for fridges and freezers, strongly agree and agree, February 2016
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