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“Our consumer research shows that, on the whole,
shoppers are less satisfied with the service proposition of

electrical retailers than the product-related elements of
their offer.”

– Hilary Monk, Senior Retail Analyst

This report looks at the following areas:

• Who will win the omnichannel race?
• Price and promotions – a changing marketplace

Electricals retailing returned to growth in 2014 after three years of spending contraction and four years
of falling sales in the specialists sector. Progress accelerated in 2015 as unemployment fell and
consumer confidence grew in a benign economic environment. Pent-up demand for discretionary
products was unlocked and the electricals market has been one of the beneficiaries of this. Media Markt
threw down the gauntlet with a very impressive 14% increase in sales in the year to September 2015,
which we think few if any other leading electrical goods retailers will have matched with the possible
exception of Amazon. While deflation eased in 2015, promotional activity was still particularly strong at
the Black Friday event in November. There were few signs of retailers opting out as a number did in the
UK but this could change in 2016 as companies seek to reinforce their price integrity and protect their
margins during the important run up to Christmas.
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Figure 32: Spain: Those agreeing they were satisfied with Amazon relative to electrical retailer average, January 2016
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Figure 33: Spain: Those agreeing they were satisfied with a grocery store relative to electrical retailer average, January 2016
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Amazon Prime extends its breadth and reach
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Figure 34: Amazon.com Inc: Group financial performance, 2010-15

Sales mix
Figure 35: Amazon: Composition of net sales, 2015

Retail offering

What we think

It’s all about the iPhone

The importance of innovation

Apple stores an important to success of the brand

Company background

Company performance

Worldwide
Figure 36: Apple Retail: sales and operating profit, 2011-15

Figure 37: Apple Retail: Outlet data, 2010/11-2016

Apple Retail UK
Figure 38: Apple Retail UK: Group financial performance, 2009/10-2014/15

Figure 39: Apple Retail UK: Outlet data, 2010/11-2016

Figure 40: Apple Retail: European stores, 2014-16
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Figure 42: E-Square: Estimated retail sales, 2011-15

Figure 43: E-Square: Members’ approximate store numbers, by country/region, 2011-15

Germany

Other Germany

Denmark

Finland

Apple Retail

E-Square

Report Price: £995.00 | $1611.35 | €1263.96

Electrical Goods Retailing - Spain - February 2016

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/748117/
mailto:reports@mintel.com


France

Greece

Italy

Portugal

Spain

UK

Ukraine

Kazakhstan

What we think
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Figure 44: Euronics International: Group financial performance, 2010-14

Figure 45: Euronics International: Outlet data, 2010-14

Euronics membership
Figure 46: Euronics: Members, countries and trading names, 2016
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The up-sides

The downsides

Company background

Online
Figure 47: Expert International, online shopping availability, 2016

Company performance
Figure 48: Expert Europe: Estimated sales at retail, excl. VAT, 2011-15

Figure 49: Expert Europe: Outlet data, 2011-15

Expert Germany

Expert Italy

Expert Spain

Expert France

Retail offering

Store formats

What we think

Darty deal

Fnac Kids roll-out completed

Aiming for market leadership in the fast-growing connected devices sector

Expanding its digital cultural offering

Euronics International

Expert Europe

Fnac
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Enhanced marketplace offering puts it in direct competition with Amazon

Company background

Company performance

2015
Figure 50: Fnac: Group financial performance, 2010-15

Figure 51: Fnac: Outlet data, 2010-15
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What we think

Increasing the channels to market

Adding new store concepts

Market-leading delivery services

Encouraging innovation

Company background

Company performance
Figure 52: Media Markt/Saturn: Group financial performance, 2010/11-2014/15

Figure 53: Media Markt/Saturn: Outlet data, 2010/11-2014/15

Retail offering

Abbreviations

Data sources

Media-Saturn

Appendix – Data Sources, Abbreviations and Supporting Information
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