MINTEL

Pizza Restaurants - US - November 2016

e The above prices are correct at the time of publication, but are subject to
Report Price: £3277.28 | $3995.00 | €3641.38 B

"Pizza is a segment where innovation is consistently
occurring from a menu and service perspective."
- Diana Kelter, Foodservice Analyst

This report looks at the following areas:

e A lack of loyalty among pizza chains RE PO RT NOW
e Consumers crave healthy sides

While the segment is becoming more competitive and consumers value a premium pizza experience, VISIT:

there is an interest in menu items that go beyond the pizza, with a focus on healthier sides and store.mi nte| .COom

appealing non-pizza items on the menu.
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
. more holistic view of this market
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Midwest lacks strong pizza chain loyalty
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Traditional methods for ordering pizza remain popular
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Coupons and recommendations lead as visitation motivators
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The pizza experience plays a role in visitation for younger consumers and parents
Figure 36: Motivators for visiting a pizza restaurant, by age, June 2016
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Figure 37: Motivators for visiting a pizza restaurant, by parents versus nonparents, June 2016

Craft beer is a nice to have, but there’s increased interest from Millennials and Men
Figure 38: Craft Beer as a visitation motivator, by Generation and Gender, June 2016
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