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"Pizza is a segment where innovation is consistently
occurring from a menu and service perspective."

- Diana Kelter, Foodservice Analyst

This report looks at the following areas:

• A lack of loyalty among pizza chains
• Consumers crave healthy sides

While the segment is becoming more competitive and consumers value a premium pizza experience,
there is an interest in menu items that go beyond the pizza, with a focus on healthier sides and
appealing non-pizza items on the menu.
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