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"More people are questioning whether their college
education was worth the money they borrowed to get it.

This is beginning to goad aspiring students into exploring
other ways to get their degree, such as going part-time or

attending a less expensive two-year school before
transferring to a four-year school."

Robyn Kaiserman, Senior Financial Services
Analyst

This report looks at the following areas:

• Almost half of Millennials have student loan debt
• Few understand their obligations
• Repayment is challenging borrowers' futures

Definition
For the purposes of this Report, Mintel has used the following definitions:

This Report focuses only on consumers who currently have debt related to their own college education.
It does not include those who only have debt related to the education of a child or other family
member.

Report Price: £2466.89 | $3995.00 | €3133.71
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DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
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Colleges lower tuition – But cut aid
Figure 22: Chose college based on size of loan, by generation, July 2016

Amazon Prime partners with Wells Fargo

Wealthfront offers robo-adviser for college savings

Millennials are most likely to have debt

Hispanics are more likely to have student debt

Most have balances less than $50K

Most borrow in line with their income

Women understand loans – But it is harder for them to keep up

Men are more likely to default

Loans affect decisions on future

Men are more positive

Parents are as important as students . . . and vice versa

Young women are less likely than young men to take loans
Figure 23: Had student loans, by gender and age, July 2016

Millennials are most likely to have debt
Figure 24: Have outstanding student loan debt, by generation, July 2016
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Figure 25: Have outstanding student loan debt, by household income, July 2016
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Figure 26: Have outstanding student loan debt, by race and Hispanic origin, July 2016

Parents of young children have more student debt than nonparents
Figure 27: Have outstanding student loan debt, by parental status, July 2016

More have balances less than $50K
Figure 28: Total amount of outstanding student loans, July 2016

Men owe more than women
Figure 29: Total amount of outstanding student loans, by gender, July 2016

Older Millennials owe more
Figure 30: Total amount of outstanding student loans, by generation, July 2016
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Figure 31: Total amount of outstanding student loans, by household income, July 2016

Women have a better understanding than men
Figure 32: Understanding of loans, by gender, July 2016
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Loans are more of a hardship for women
Figure 33: Loan payments, by gender, July 2016
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Figure 47: Have outstanding student loan debt – CHAID – Tree output, July 2016

Figure 48: Student loan debt– CHAID – Table output, July 2016
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Direct marketing creative

Abbreviations and Terms

Abbreviations

Terms

Figure 49: Total US population by age, 2011, 2016, 2021

Appendix – Market
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