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The luxury car market is an extremely competitive market
and ranges from 5-10% of the overall new car market.
Luxury vehicles are typically more expensive and equipped
with the latest features and technology and appeal to
consumers who want the latest and greatest for their
vehicle. Finding opportunities in the market and delivering
marketing content that appeals to the strengths of the
brand and desires of the consumer should lead to success.

This report looks at the following areas:
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e Affordability still a concern for many consumers

e Consumers don’t have a favorite luxury brand

e Luxury cars considered high maintenance VISIT:

e Regular makes are increasingly competing with luxury makes on features StO re.m | nte| .com
Luxury cars are a unique commodity for a unique consumer base. They appeal to consumers for a

multitude of reasons: the luxurious amenities, better performance, and the image driving a luxury car CALL:
provides. These motivations range in importance to each individual consumer, and brands have EMEA

strengths that appeal to these consumers. The luxury car market is extremely competitive within its
own segment and also sees competition from entry-level brands in terms of features, performance, and
comfort.
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Older Millennials are the primary target for luxury vehicles
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Men more likely to consider a luxury brand
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Attitudes toward Luxury Vehicles

Younger wealthier parents favor foreign luxury brands over domestic
Figure 22: Attitudes toward luxury cars — CHAID - Tree output, July 2016

Luxury cars are the ultimate “Treat yourself” purchase
Figure 23: Attitudes toward luxury vehicles, by luxury vehicle consideration, July 2016

Luxury Attributes

Affordability a concern for many potential luxury car buyers
Figure 24: Luxury attributes, July 2016

Older adults emphasize affordability
Figure 25: Luxury attributes - Affordability most important, by age, July 2016

Brand most important to men
Figure 26: Luxury attributes — Brand most important, by gender and age, July 2016

Luxury Brand Perceptions

Hispanics most likely to determine luxury by brand
Figure 27: Luxury brand perception, Audi, by race and Hispanic origin, July 2016

Asians least likely to determine luxury by brand
Figure 28: Attitudes toward luxury vehicles, July 2016

Mercedes-Benz regarded highly by consumers
Figure 29: Luxury brand perceptions, Luxurious, July 2016

Tesla seen as cutting edge, but not safe
Figure 30: Luxury brand perceptions - cutting edge, safe, July 2016
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Appendix - Market
Figure 31: Total US unit sales and market share of new luxury vehicles, by segment, 2011-15

Appendix - Key Players
Figure 32: Total US luxury vehicle sales and market share, by make, 2011-15
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