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"Consumers are increasingly seeking the opportunity to
customize their meals, through build-your-own meal
options, but they also crave dishes that can’t be replicated
at home."

- Diana Kelter, Foodservice Analyst

This report looks at the following areas:
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o Technology offerings are a nice to have
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Figure 18: Casual dining visitation, by restaurant cuisine type, any visitation, August 2016

Pizza leads in high frequency visitation

Figure 19: Casual dining restaurant visitation, by restaurant cuisine type, high frequency visitation (one to three times a week or
more), Auqust 2016

Men are dining out with greater frequency

Figure 20: Casual dining restaurants visitation, by restaurant cuisine type, by gender, high frequency visitation (one to three times a
week or more) auqust 2016

Millennials showcase varied interest in cuisine types

Figure 21: Casual dining restaurants visitation, by restaurant cuisine type, by millennials, high frequency visitation (one to three times
a week or more) , August 2016

Urban areas drive the greatest visitation
Figure 22: Casual dining visitation, any visitation, by restaurant cuisine type, by area, August 2016
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The atmosphere is as important as the menu
Figure 23: Statement agreement, casual dining preferences, any agree, August 2016

Figure 24: Statement agreement, attitudes towards casual dining, any agree, by gender, August 2016

Older consumers find casual dining affordable, but still dine out less frequently
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iGens value trendy ingredients and preparation methods
Figure 29: Casual dining menu visitation motivators, by generation, August 2016

Menu Preferences

Health remains a top priority on the menu
Figure 30: Menu characteristics, any rank, August 2016

Parents value healthy ingredients, classic dishes and build-your-own meals over menu options for kids
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Women value health and men value spicy flavors and indulgence
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Consumers want to stay connected while dining out
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Figure 36: Technology based visitation offerings, by income, August 2016
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Older consumers lack interest in any form of technology
Figure 37: Technology based visitation motivators, by generation, August 2016

CHAID Analysis — Online Delivery

Analysis
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Methodology
Figure 45: Casual dining behavior - CHAID - Table output, August 2016
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