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“At the same time that consumers seek a sensorial
experimentation of the products, they have increasingly
moved towards mobile apps and virtual platforms in order
to learn new makeup techniques and how to use a wide
range of products. These tolls help brands to build
consumers loyalty, driving their purchase decision and
emotional memory”

— Juliana Martins, BPC Analyst

This report looks at the following areas:

= In which occasions do Brazilian women use each type of color cosmetics products? REPORT NOW
= Which attitudes do Brazilian women have in relation to color cosmetics advertising?
= Which behaviors do Brazilian women have when buying color cosmetics products?
= Which innovative color cosmetics products would Brazilian women be interested in VISIT:
buying? store.mintel.com

This Report examines the usage of makeup (face, eye and lip) and nail color by women in Brazil.
Market data consider all retail channels, including direct to consumer and selective physical stores. CALL

EMEA
Market data and the consumer sections include the following four categories of cosmetics: +44 (O) 20 7606 4533
- Face makeup: blushes, bronzers, concealers, foundation, powder, primers;

Brazil
- Eyes makeup: brow, lash/mascaras, liner/pencils, and shadow products; 0800 095 9094
- Lips makeup: lipstick/gloss, lip liner/pencil; -

Americas
- Nail: nail polish and varnish. +1 (312) 943 5250
The following products are excluded from this Report: nail varnish remover, medicated products China
including lip salves, and false nails and eyelashes.
+86 (21) 6032 7300

In addition, some categories were included in the consumer sections, but not in market data:

APAC
- Face makeup: BB cream/CC cream (multifunction product with moisturizer, sunscreen, foundation

P ( P +61 (0) 2 8284 8100

etc).

EMAIL:
reports@mintel.com

This report is part of a series of reports, produced to provide you with a
more holistic view of this market

DID YOU KNOW?
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Figure 8: Forecast for retail sales of color cosmetics, by value, Brazil, 2010-20
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Avon still leads retail market in spite of drop on sales
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Figure 17: Attitudes to advertising, Brazil, February 2016

Virtual mirrors can help consumers to choose the right makeup
Figure 18: Attitudes to advertising, by region, Brazil, February 2016

There is lack of products for different skins and ethnic groups
Figure 19: Attitudes to advertising, by age group, Brazil, February 2016

Buying Behaviors

Search for low prices can increase desire for kits and refills
Figure 20: Buying behaviors, Brazil, February 2016

How to attract Brazilian women aged 55+7
Figure 21: Buying behaviors, by age group, Brazil, February 2016

Products in small sizes could please consumers from the South
Figure 22: Buying behaviors, by region, Brazil, February 2016

Innovations

Makeup remover oils have good opportunities in the market
Figure 23: Innovations, Brazil, February 2016

Food-based makeups gain strength as a trend
Figure 24: Innovations, by age group, Brazil, February 2016

Premium nail products have chances in the market
Figure 25: Innovations, by socioeconomic group, Brazil, February 2016

Appendix — Market Size and Forecast

Figure 26: Retail sales of color cosmetics, by value, Brazil, 2010-20

Figure 27: Forecast for retail sales of color cosmetics, by value, Brazil, 2010-20

Figure 28: Retail sales of color cosmetics, by segment, by value, Brazil, 2012014-2015

Appendix — Methodology and Definitions

Fan chart forecast

Abbreviations
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