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“The recession, with higher inflation and interest rates,
more difficult access to credit, and rising unemployment

has made consumers change their spending and saving
habits. While consumers look for deals, plan their

purchases, and cut back on nonessential items, they are
also being more careful when it comes to getting in debt

and prioritizing saving for emergency situations.”
– Renata Pompa de Moura, Research Manager

This report looks at the following areas:

• Targeting those that feel bad when they overspend
• Outlet malls have potential to target moms
• Are Brazilians ready for wearable payment devices?

The deep recession affecting the country has made consumers rethink their priorities, cut back on their
spending, plan their purchases, and adopt more conservative payment methods that allow them to
keep better control of their spending. In this context, financially educating consumers is key to helping
them feel more confident about using electronic and digital payment methods as well as keeping the
habit of saving.
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Figure 20: Changes to saving habits, “I’ve been buying big economy packs more than single packs,” by socioeconomic group, February
2016
Figure 21: Great Value Green Peas, in resealable pack, Canada, May 2016

Millennials are planning their purchases
Figure 22: Changes to saving habits, “I plan my purchases before going to the shops,” by age group, February 2016

Figure 23: Pavlok wristband, 2016

Despite the current economic situation, saving is still important
Figure 24: Saving habits, February 2016

Seniors: The least likely to save
Figure 25: Agreement with the statement “I try to save some money each month,” by age group, February 2016

Figure 26: Agreement with the statement “there is no point saving when prices are rising,” by age group, February 2016

Teaching kids to save is important to many Brazilians

Saving for retirement is not a priority
Figure 27: Agreement with the statement “I am saving for my retirement,” by age group, February 2016

Saving for emergencies is more common than for a specific reason
Figure 28: Agreement with the statements “I am saving for emergency situations” and “I am saving for a specific reason (eg, holiday,
buying a car, etc),” February 2016
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