
BUY THIS
REPORT NOW

VISIT:
store.mintel.com

CALL:
EMEA

+44 (0) 20 7606 4533

Brazil
0800 095 9094

Americas
+1 (312) 943 5250

China
+86 (21) 6032 7300

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

"The self diagnostics market is made up of several diverse
segments all aiming to give consumers insight into their

health. For the two largest segments, testing is likely to be
done out of necessity and can be covered by insurance.

Among the smaller segments, there has been success in
UTI tests and drug testing kits. The future of self

diagnostics will be directed by the role of technology."
-Marissa Gilbert, Health and Wellness Analyst

This report looks at the following areas:

• Minimal growth of the market
• The market has low brand awareness
• The strongest barrier to purchasing is also one of the key benefits of self diagnostics

The self diagnostics market is defined as any product, device, or test which is used by the consumer,
without medical or professional assistance, to identify or monitor a specific health condition. This
includes chemically-based home testing kits or urine tests and electronic devices, such as monitors or
meters.

For the purpose of this report, Mintel has included the following in its market size:

• blood glucose monitors
• blood pressure monitors
• lancet/devices and related testing accessories
• urine tests/kits
• other home testing kits
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A professional recommendation is the top reason for using self diagnostics

Reliability and functionality are requirements

Many barriers to purchasing self diagnostics exist

Current users are most interested in market innovations

Men drive current use in the self diagnostics market
Figure 22: Self diagnostics using currently or in the past year, by gender, February 2016
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Figure 24: Blood pressure diagnostic test usage, by gender and generations, February 2016
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Nearly one half of consumers receive self diagnostics for free
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Consumers purchase most from drug stores and Walmart
Figure 27: Self diagnostic test purchase location, February 2016

Figure 28: Self diagnostic test purchase location, by age and income, February 2016

A recommendation is the top reason adults use self diagnostics
Figure 29: Top reasons for using self diagnostics, February 2016

Almost one quarter have used a self-diagnostic tool to avoid the doctor
Figure 30: Use self diagnostics to avoid a visit to a doctor, February 2016

Figure 31: Use self diagnostics from a recommendation or to avoid a visit to a doctor, February 2016

Some want more information about current health status
Figure 32: Use self diagnostics to gain information and prepare for health condition, February 2016

Reliability and functionality are top requirements in a self diagnostic
Figure 33: Any importance of self diagnostic features, February 2016

Brand and past experience is more important to men than to women
Figure 34: Importance of select self diagnostic features, by gender, February 2016

Older Millennials have a larger number of criteria for self diagnostics
Figure 35: Importance of select self diagnostic features, by generations, February 2016

Self diagnostics concerns exist; largely the requirement for professional test
Figure 36: Barriers to using self diagnostics, February 2016

Women less likely to have medical need for use of self diagnostics
Figure 37: No medical reason to use self diagnostics, by gender, February 2016
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Older Millennials are leading users; yet drive up some concerns
Figure 38: Barriers to using self diagnostics, by generation, February 2016

Hispanic and Asian adults have concerns with self diagnostics
Figure 39: Barriers to using self diagnostics, by race and Hispanic origin, February 2016

Self diagnostics users express the most interest in innovative features
Figure 40: Innovation interest, by self diagnostic users, February 2016

Men want ease, customization, and constant tracking
Figure 41: Interest in easier tracking, customization, and daily monitoring, by gender, February 2016

Older Millennials most interested in advances in self-diagnostic testing
Figure 42: Innovation interest, by generations, February 2016

One third of parents are interested in home tests for children
Figure 43: Innovation interest, by number of children under 18 in household, February 2016
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