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"The market for prepared cakes and pies should continue
growing for the foreseeable future. Consumer concerns

relating to health and obesity appear somewhat less of a
factor to this more indulgent category. However, consumer

interest in options with reduced calories, fat, and sugar
could signal both an opportunity for brands and a potential

warning sign to the category's key players."
- William Roberts Jr, Senior Food & Drink Analyst

This report looks at the following areas:

• Cakes/pies sales growth to slow, but continue positive growth
• Families consume more cakes/pies, but households with children are declining
• Stand-alone bakeries’ higher quality perception challenges prepared cakes and pies

This Report builds on the analysis presented in Mintel’s Prepared Cakes and Pies – US, June 2014, as
well as the August 2012 and June 2011 Reports of the same title, in addition to Cakes and Pies – US,
December 2008 and the October 2007 Report of the same title. It also builds on the analysis presented
in Mintel’s In-Store Bakeries – US, June 2015 and the March 2013,August 2012, August 2010, August
2009, August 2008, and July 2007 Reports of the same title.

For the purposes of this Report, Mintel has used the following definition:

• Cakes and pies baked in stores
• Frozen and refrigerated cakes and pies
• Shelf-stable cakes and pies
• Shelf-stable cupcakes and brownies

Not included in this Report are:

• Products generally considered breakfast foods, such as coffeecake, pastries, muffins, and
doughnuts

• In-store baked bread products such as loaf bread, rolls, buns, croissants, bagels, and
English muffins, which are explored more in-depth in Mintel’s In-Store Bakeries – US,
June 2015 Report

• Cake mixes
• Pie crusts
• Cookies
• Frozen or refrigerated cheesecake
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