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"Things continue to look up for the residential flooring
market, as a solid housing market and growing consumer

confidence create conditions for increased spending on
home renovations. The market has seen steady growth

since 2011, but pent-up demand for home improvements
remains and will help to drive growth going forward."

- Molly Maier, Assistant Vice President

This report looks at the following areas:

• Flooring market shows modest but steady growth
• Multiple indicators suggest moderating growth
• Health and safety issues linger for Lumber Liquidators and larger market
• Under-45s increasingly want online options for shopping and purchasing

With adults 25-44 making up the core of the residential flooring consumer base, the industry faces a
challenge in meeting these consumers in the digital and mobile spaces where they live, work, and
shop.
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Figure 49: Wall-to-wall carpet installation responsibility, by Hispanic origin, July 2014-September 2015
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