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"Having a healthy lifestyle is important for Hispanics.
More than half are proactive in terms of diet and exercise;
however, since in general Hispanics feel they are healthy,
the need for change may not be evident for all."
- Juan Ruiz ,Director of Hispanic Insights

This report looks at the following areas:
•
•
•

Hispanics are a healthy bunch
Hispanics have a variety of reasons to live healthy lifestyles
The will has the power

Feeling better, looking better, and living longer are main drivers behind healthy lifestyle goals.
However, there are a variety of challenges, such as lack of willpower, lack of time, and financial
constraints preventing them from achieving some of their diet and wellness goals.
Mintel’s Hispanics’ Diet and Wellness – US, March 2016 explains in detail what Hispanics think about
diet and wellness, including how they perceive their own health and weight, and their attitudes towards
healthy lifestyles, including diet and exercise. The Report also includes an analysis of Hispanics’
motivations for achieving these goals and the barriers preventing them from doing so.
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Findings in this Report can be supplemented by analysis presented in Mintel’s Reports: Black
Consumers’ Diet and Wellness – US, March 2016 , Healthy Lifestyles – US, October 2015 , Diet Trends
– US, September 2015 , and Hispanics and Healthcare – US, August 2015 .
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This report is part of a series of reports, produced to provide you with a
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The Consumer – What You Need to Know
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Hispanics’ Motivations for Healthy Lifestyles
Hispanics have a variety of reasons to live a healthy lifestyle
The goal of feeling better
The goal of looking better
The goal of living longer
The goal of being confident
The goal of managing stress
Being a good example for children
Figure 29: Motivations for healthy lifestyle, Hispanics vs all, January 2016
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BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533
Brazil 0800 095 9094
Americas +1 (312) 943 5250
China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

Hispanics' Diet and Wellness - US - March 2016
Report Price: £2466.89 | $3995.00 | €3133.71

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

Figure 31: Hispanics’ motivations for healthy lifestyle, by level of acculturation, January 2016

Healthy Lifestyles – Commitment
Education empowers (and also confuses)
Figure 32: Hispanics’ attitudes toward healthy lifestyles – proactiveness, by level of education, January 2016
Healthier Hispanics have more initiative
Figure 33: Hispanics’ attitudes toward healthy lifestyles - proactiveness, by perception of own health, January 2016
Younger Hispanic women have a harder time following through
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Boredom can be barrier
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In person conversations
Social media conversations
Use of technology
Figure 36: Hispanics’ attitudes toward healthy lifestyles – Evaluations, by gender and age, January 2016
Figure 37: Hispanics’ attitudes toward healthy lifestyles – Evaluations, by level of acculturation, January 2016

Healthy Lifestyles – Exercising vs Eating
Younger Hispanic men exercise more
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Barriers Preventing Diet and Wellness
It’s all about willpower
Figure 43: Barriers preventing Hispanics from achieving diet and wellness goals, January 2016
Internal barriers
The “power” of willpower
Lack of time
Not knowing where to begin
Feeling overwhelmed by the end goal
Figure 44: Internal barriers preventing Hispanics from achieving diet and wellness goals, by gender and age, January 2016
Figure 45: Internal barriers preventing Hispanics from achieving diet and wellness goals, by level of acculturation, January 2016
External barriers
Finances
The difficulty of changing what families like
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Figure 46: External barriers preventing Hispanics from achieving diet and wellness goals, by household income, January 2016
Figure 47: External barriers preventing Hispanics from achieving diet and wellness goals, by perception of own health, January 2016
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