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"In the last few years, hybrid and electric cars were
positioned as the vehicles of the future, but recent changes
in the new-car market and the overall industry have slowed
the growth of these segments. Falling fuel prices and a
rekindled consumer love for SUVs are among the barriers
to growth in these segments."

- Monica Staco, Category Manager - Financial
Services

This report looks at the following areas:

= Falling fuel prices affect hybrid and electric car market REPORT NOW
= Electric car range and infrastructure not yet up to snuff

So, too, are technical challenges, such as insufficient support infrastructure and the lack of increased V I S l T:

ranges for electric vehicles. This report covers the challenges this market faces, along with consumers store.mi nte| .Ccom

who are likely to consider hybrid and electric cars as well as their attitudes toward such cars.
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' more holistic view of this market
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Chevy Volt could portend a new way to go electric
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Infrastructure needs to be built out
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BMW and Lexus not widely known for their hybrid and electric models
Figure 12: Hybrid and electric car model familiarity, December 2015
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Fast charging might supercharge the market
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Boomer Women are interested in hybrid or electric cars
Figure 15: Purchase consideration for hybrid and electric cars, by age and gender, December 2015

Blacks show more future interest in hybrids/electrics
Figure 16: Purchase consideration for hybrid and electric cars, by Hispanic origin and race, December 2015

Research of Hybrid and Electric Cars

Internet drives hybrid and electric car research
Figure 17: Hybrid and electric car research, December 2015

Figure 18: Hybrid and electric car research, December 2015

Men more likely to read news and research online
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Household income influences the medium consumers use for research
Figure 19: Hybrid and electric car research, by household income, December 2015

Perceptions of Hybrid and Electric Cars

Consumers perceive hybrids and electrics as expensive and efficient
Figure 20: Purchase drivers for hybrid and electric cars, December 2015
Men say hybrids and electric cars have good performance

Millennials, Gen X most likely to think of hybrids/electrics as efficient
Figure 21: Purchase drivers for hybrid and electric cars, December 2015

Attitudes towards Hybrid and Electric Cars

Consumers say hybrids and electrics are environmentally friendly
Figure 22: Attitudes towards hybrid/electric vehicles, December 2015

Challenges for embracing hybrid and electric cars
Figure 23: Attitudes towards hybrid/electric vehicles, December 2015

Women do believe hybrids and electrics are worth the investment
Figure 24: Attitudes towards hybrid/electric vehicles, by gender and age, December 2015

Consumers associate hybrids to fuel-efficient
Figure 25: Perceptions of hybrid and electric vehicles, December 2015
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Figure 26: Car type attributes, December 2015
Cluster analysis

Methodology
Figure 27: Hybrid and electric cars clusters, December 2015
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