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“Despite the pressure on supply side, domestic passenger
car tire market is expected to thrive again, driven by

continuous growing car parc and increasingly
knowledgeable consumers. Opportunity lies in providing

professional service through online and offline channels, as
well as applying marketing based on target audiences’

lifestage and residential area.”
– Aaron Guo, Senior Research Analyst, China

This report looks at the following areas:

• Where is the future for local tire manufacturers?
• What is the right strategy for online presence?
• How to market effectively and efficiently?

China’s domestic passenger car tire market encountered a turning point in 2015. External trade
barriers together with fierce internal rivalry have left sinister remarks on the coming path. The era of
‘production means everything’ is gone for good. To what extent tire manufacturers now meet the
demands of China’s market decides how far they could roll on. The good news is, car owners in China
are showing traceable patterns on replacement tire shopping, which offers opportunities for brands to
corner the market through multiple strategies. This report will look into the opportunities and discuss
the related implications.
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Low switching costs between channels

Yet channels are perceived distinctively
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Better understandings on tires
Figure 33: Attitudes towards tires, November 2015

Brand selection changes with channel
Figure 34: Attitudes towards tires, by channel, November 2015

Higher online purchase willingness
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Figure 35: Tire purchase consideration factors, by mint and non-mint, November 2015

Better knowledge on tires

Figure 36: China PCR tire market size and forecast, 2011-21

Methodology

Fan chart forecast

Abbreviations

Attitudes towards Tires

The Consumer – Meet the Mintropolitans

Appendix – Market Size and Forecast

Appendix – Methodology and Abbreviations

Report Price: £2463.80 | $3990.00 | €3129.79

Tires - China - June 2016

The above prices are correct at the time of publication, but are subject to
change due to currency fluctuations.

BUY THIS
REPORT NOW

VISIT: store.mintel.com
CALL: EMEA +44 (0) 20 7606 4533 Brazil 0800 095 9094
Americas +1 (312) 943 5250 China +86 (21) 6032 7300
APAC +61 (0) 2 8284 8100
EMAIL: reports@mintel.com

http://reports.mintel.com//display/store/747390/
mailto:reports@mintel.com

	Tires - China - June 2016
	Report Price:
	The above prices are correct at the time of publication, but are subject to change due to currency fluctuations.

	Table of Contents
	Overview
	Executive Summary
	Issues and Insights
	The Market – What You Need to Know
	Market Size and Forecast
	Market Factors
	Key Players – What You Need to Know
	Market Share
	Competitive Strategies
	Who’s Innovating?
	The Consumer – What You Need to Know
	Tire Price
	Purchase Channels
	Channel Perception
	Key Consideration Factors
	Brand Awareness and Penetration
	Attitudes towards Tires
	The Consumer – Meet the Mintropolitans
	Appendix – Market Size and Forecast
	Appendix – Methodology and Abbreviations



