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“Their convenience and filling nature enable biscuits to be
competitive within the breakfast occasion. Breakfast

biscuits should focus on taste and nutritional richness.
Consumers are drawn to breakfast biscuits with coatings/

fillings and nuts/fruits bits. Snack-like biscuits could take
bold steps in flavour, colour and shape innovation.”

Karen Liu, Senior Research Analyst

This report looks at the following areas:

• How biscuits tap into breakfast occasions
• What types of snacking biscuits do people like?
• Paring biscuits with drinks/other foods to create fusion experience

What you need to know

Their convenience and filling nature enable biscuits to be competitive in breakfast occasions. Breakfast
biscuits should focus on taste and nutrition, with domestic manufacturers taking bold innovations
forward in the breakfast biscuits segment through fillings/coatings and nuts/fruits bits. ‘Energy’ is not a
good selling point due to misconceptions among consumers.

Food pairing and fusion experience will help to overcome the dry-texture drawback of the category.
Packaging innovation and creative communication ideas are recommended anchor points for marketers.
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Cookies brands are dark horses

Mondelēz tapping into breakfast market
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Snack-like biscuits are bold innovation globally

Dessert-inspired flavours invade
Figure 31: Dessert-inspired biscuits, global, 2015

New colours and shapes are eye-catching
Figure 32: Example of biscuits with unique shapes, Japan, 2015

Figure 33: Example of biscuits with unique colours, global, 2015

Breakfast biscuits could be filled/coated
Figure 34: Example of breakfast biscuits, global, 2015

Ancient grains are emerging ingredients
Figure 35: Example of biscuits containing ancient grains, global, 2015

Biscuits are evolving into snack foods

Occasion extension could drive more consumption

Encourage pairing eating methods

Breakfast biscuits should be rich in taste, full in nutrition and low in calories

Biscuits strongly associated with filling up
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Consumers like the taste of biscuits
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