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“The stress of modern living and concerns over pollution
mean that consumers in China are craving natural

products. Companies offering premium natural products
should appeal to women, who are still the key consumer

group in this market.”
– Wenwen Chen, Senior beauty and personal care

analyst

This report looks at the following areas:

• Bar soap makers need to reinvent the category
• Foot bath products are the silver lining for the bath market
• Water-saving products will be welcomed by both consumers and the Government

By the end of 2015, China’s shower, bath and soap (SBS) market was worth RMB 24.2 billion at retail
prices by the end of 2015, an increase of 2% on 2014.

China’s cooling economy has made shoppers more prudent when it comes to everyday spending. The
body wash market was directly affected by consumers’ tightening grocery budgets and demonstrated
slower growth.

Looking ahead, growth will remain slow, and is likely to be driven by consumers trading up, rather than
an increase in volume sales. Products with more natural ingredients and skincare benefits have sales
potential, and will be the best way of convincing shoppers to trade up to premium products.
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Figure 27: Cottage Shea Extra Nourishing Precious Shower Oil, q2 2015

Figure 28: Annemarie Börlind Natural Beauty Body Lind Fresh Duschgel, q2 2015

Figure 29: Apple & Bears Grapefruit & Seaweed body wash, q1 2016

Figure 30: Sea Mild Eco-Friendly Shower Cream, q4 2015

Bath products innovation

Premium bath oil
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Most urban consumers shower every day

Water-saving body wash could have great potential in the North

Most use shower gel instead of soap, particularly in South China
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Baths are becoming an occasional treat

Natural ingredients with skincare benefits appeal to female users
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Most urban residents shower every day…
Figure 39: Shower routine, October 2015

…but there could be scope to encourage students to shower more frequently

The Consumer – What You Need to Know
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Figure 40: Shower routine, by age, October 2015

Young women care about personal hygiene more than young men
Figure 41: Shower routine, by demographics, October 2015

Water-saving body wash could have great potential in the north
Figure 42: Shower every day, by city, October 2015

Figure 43: Muc-Off dry shower, Q2 2015

The majority use shower gel instead of soap, particularly in South China
Figure 44: Shower product usage, October 2015

Figure 45: Shower product usage, by city, October 2015

Men’s soap
Figure 46: Soap product usage, by demographics, October 2015

Figure 47: dr.squatch pine tar soap, q1 2015

The shower gel market will continue to gain penetration
Figure 48: Shower routine, by Shower product usage, October 2015

Only 31% have taken a bath in the last six months
Figure 49: Bath routine, October 2015

Figure 50: Proportion of respondents who haven’t taken a bath in the last six months, by age and gender October 2015

The potential growth of bath products are constrained in China
Figure 51: Barrier of taking bath, October 2015

Good sleep foot bath

Too busy to take a bath: How about a foot bath?
Figure 52: Proportion of people who have not taken a bath in the last six months, by city tier, October 2015

Figure 53: Proportion of respondents who prefer to take foot baths, by city tier, October 2015

Liquid bath infusions and bath oil are both popular
Figure 54: Bath product usage, October 2015

Bath collection for gifting seasons
Figure 55: Repertoire of Bath product usage, October 2015

Figure 56: Sephora Let It Snow collection, Q4 2015

Premiumisation, mood to order

Natural ingredients with skincare benefits appeal to female users
Figure 57: Product premiumisation opportunities by gender, October 2015

Different shapes of handmade products
Figure 58: Lush 93,000 Shower Jelly, Q1 2016

Shower Product Usage

Bath Routine

Barriers to Taking a Bath

Bath Product Usage

Product Premiumisation Opportunity
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For men’s health
Figure 59: Product premiumisation opportunity by gender, October 2015

Eco-friendly products will become mainstream
Figure 60: Product premiumisation opportunity by income, October 2015

Let’s recycle

Water-saving initiatives

Why Mintropolitans?

Who are they?

More eco-friendly innovations with skincare benefits
Figure 61: Product premiumisation opportunity by Mintropolitans and non-Mintropolitans, October 2015

Methodology

Fan chart forecast

Abbreviations

The Mintropolitan

Appendix – Methodology and Definitions
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