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"Oil-change retail shops aren’t the only game in town when
it comes to maintenance and repair, and changes in the
economy and to the automobile industry will have an
impact on these types of businesses going forward."

- Tim Healey, Automotive Analyst

This report looks at the following areas:

= Consumers choosing other types of shops over oil-change retail REPORT NOW
= Consumers not using oil-change retail shops lately

Oil-change retail shops are a large part of the automotive aftermarket — many consumers choose these V I S l T:

shops for oil changes and other basic automotive maintenance services because they are quick, store.mi ntel .Ccom

affordable, and convenient. However, oil-change retail shops aren’t the only game in town when it
comes to maintenance and repair, and changes in the economy and to the automobile industry will

have an impact on these types of businesses going forward. Other influential changes include CALL

increasing complexity of automobiles, longer-lasting synthetic oil, economic recovery, the increased EMEA

electrification of cars, and the imminent arrival of autonomous vehicles. _|_44 (O) 20 7606 4533
In this report, we will be discussing consumer behavior toward oil-change retail shops and oil changes,

how often consumers are changing their oil, to where they are taking their vehicles for oil changes, to Brazil

how they know when to change it, to consumer perceptions of oil-change retail brands. 0800 095 9094
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Consumers follow cues on when to change their oil
Consumers favor local shops for oil changes

Autonomous or electric cars could portend change

What’s Working?

Consumers go to the same shop for oil changes
Location really does matter

Consumers are trained on when to get their oil changed

What’s Struggling?

Consumers see quality difference between franchise and local shops

Consumers more likely to say local shops are best for oil changes

What’s Next?

Autonomous or electric cars could sink the market

The Consumer — What You Need to Know

Dealerships and local shops are outpacing retail chains
Location, price matter
Consumers do think that oil-change retail shops do quality work

Consumers make use of oil-change reminders

Oil-Change Locations Used

Consumers use dealerships, big-name chains
Figure 9: Past oil-change retail location, October 2015

Older consumers more likely to visit dealerships
Figure 10: Last oil-change location, by age, October 2015

Hispanics less likely to visit dealerships

Plans for Next Oil Change

Dealerships and local shops trump oil-change retail shops
Figure 11: Next oil-change location, October 2015

New-car buyers more likely to go to dealership
Figure 12: Next oil-change location, by new car, October 2015

Women more likely to use dealerships for next oil change
Figure 13: Next oil-change location, by gender, October 2015

Blacks more likely to visit dealerships than Hispanics or Whites

Factors Influencing Choice of Oil-Change Shop

Location, coupons bring consumers in
Figure 14: Factors in decision to visit an oil-change facility, October 2015

Men more influenced by TV ads than women
Figure 15: Factors in decision to visit an oil-change facility, by gender, October 2015

Younger consumers more influenced by recommendations
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Knowledge of When to Change Oil

Consumers trust certain cues for oil-change timing
Figure 16: Knowing when to change oil, October 2015

Women more likely to rely on oil-change sticker
Figure 17: Knowing when to change oil, October 2015

Hispanic consumers use mileage as a prompt
Figure 18: Knowing when to change oil, by race, October 2015

Attitudes toward Oil Changes

Consumers think that retail shops do quality work
Figure 19: Oil-change habits, October 2015

Men more likely to trust oil-change retailers

Appendix: Data Sources and Abbreviations

Data sources

Sales data

Fan chart forecast
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Abbreviations and terms

Abbreviations
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