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“The food and drink retailing sector in Brazil is highly
competitive, dynamic, and fragmented. Brazilians can

choose from local street markets to huge wholesalers, and
they will favor those that can offer the best price and

customer service.”
– Andre Euphrasio, Research Analyst

This report looks at the following areas:

• Promoting private label to consumers
• Boosting online grocery sales

Shoppers are yet to see the advantages of online shopping, loyalty card schemes, and self-checkouts.
There are many opportunities, and it is up to retailers to explore them.

Grocery retailers should turn shopping into an enjoyable experience that promotes purchases. They
have to look at alternatives to extend the time people spend in their outlets as well as the frequency of
their visits, putting them off visiting other outlets in order to find better prices.
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A great customer service is essential in every outlet
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Figure 25: Reasons for visiting, by age, September 2015

Turning stores into collection points to increase foot traffic
Figure 26: Reasons for visiting, September 2015

Consumers are looking for sales/bargains more than 12 months ago
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Figure 30: Value sales for grocery retailing, Brazil, 2010-20

Fan chart forecast

Abbreviations
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Appendix – Methodology and Definitions
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