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“Despite having high levels of sugar, juices are still seen as
healthy and considered a great source of nutrition.

Although Brazilians prefer freshly squeezed juice, the
ready-to-drink market is expected to see constant growth
in the coming years. More companies are tapping into the

pure juice segment.”
– Andre Euphrasio, Research Analyst

This report looks at the following areas:

• Sugar and fruit juice
• Juice drinks

The consumption per capita of ready-to-drink juice in Brazil is still low, at only six liters per year. The
highest consumption is of freshly squeezed juice. Brazil presents space for growth of ready-to-drink
juice products; the challenge is to convince consumers to switch to these products.
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100% whole fruit juice has space to expand
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Specific juice drinks for different times of the day
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Vegetables and the Brazilian variety
Figure 41: Attitudes toward juice and juice drinks, April 2015
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Using the Brazilian variety to increase consumption

Vegetables can play a healthy role in the juice segment

There is still confusion among all the types of juice available

Blending coconut water can help with reducing sugar intake
Figure 42: Attitudes toward juice and juice drinks, April 2015

DEs are more inclined to make their own juice
Figure 43: Attitudes toward juice and juice drinks, April 2015
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Branding is more important than health benefits
Figure 47: Influencing factors toward the purchase of juice and juice drinks, April 2015

The Consumer – Influencing Factors toward the Purchase of Juice and Juice Drinks
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