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"Brazil, together with China and the US, has delivered the
highest level of innovation in the last five years in the milk
market; however, compared to the two other countries,
companies in Brazil don’t seem to be exploring the
category’s full potential. In terms of flavors, the Brazilian
market is heavily focused on chocolate-flavored milks."
Naira Sato, Food and Drink Analyst

This report looks at the following areas:
•
•
•
•

Is it possible to increase the consumption frequency of milk among young Brazilians
through coffee-flavored milks?
Could the “before bedtime” consumption occasion be better explored in the milk
category?
Could consumption of soy milk by women be increased through health claims?
Could milk be better positioned for consumption before/after exercise among male
consumers?
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Milk market
According to Mintel Market Sizes, the milk market covers liquid, powdered and flavored cow’s milk. It
excludes condensed, evaporated, sour and cultured milks. Market size is based on retail and direct
sales to consumers.

Brazil
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Types of milk in Brazil
There are three different types of liquid milk in Brazil UHT ( Ultra High Temperature ), pasteurized, and
pasteurized type A (production of type B stopped in 2011).
•

•

•

Pasteurized milk: subjected to a thermal shock process with temperatures of about 72 ° C
to kill bacteria. Expiry date is shorter than UHT milk, and should be kept in the
refrigerator.
Pasteurized milk type A: goes through the same thermal treatment than regular
pasteurized milk, but it needs to meet required standards and process to minimize
contamination, assuring a high-quality milk. For example, the milk should be extracted
mechanically, refrigerated immediately afterwards and pasteurized in the same farm.
Therefore, consumers know where and how the milk is produced.
UHT milk: UHT stands for Ultra High Temperature, also known in Brazil as leite longa vida
(“long life milk”). This type of milk is submitted to a thermal shock process with
temperature of about 140ºC, reducing the possibility of proliferation of microorganisms in
the milk, compared with regular pasteurized milk. Therefore, it can be stored at room
temperatures and has a greater shelf life than pasteurized milk.
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