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“The segment of products and services focused on singles
has become quite attractive for brands, services, and

supermarkets, as the number of singletons keep growing,
reaching nearly half the population.”

– Andre Euphrasio, Research Analyst

This report looks at the following areas:

• Specific products for singles
• Dining alone

According to the latest release of IBGE’s Pnad survey, in 2013 Brazil had over 70 million singles,
significantly more than in the previous year. The total number of married people had a reduction of
around 700,000, more than a 1% reduction in the previous year, staying at around 60 million people.

Brazilians are also taking their time to enjoy a single life. The average age that the single Brazilian gets
married went up by two years on average between 2011 and 2012. Brazilian citizens have now more
chances to study and get a degree, so they want to start and develop a career as soon as possible.
Households are also getting smaller.

Companies and service providers should take a different approach to those people as they differ in
habits and preferences from people with a partner.
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Spending time by myself
Figure 25: Spending free time, October 2014
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Figure 26: Spending free time, by gender, October 2014

Figure 27: Spending free time, by age, October 2014

Key points
Figure 28: Attitudes of singles towards lifestyle, October 2014
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