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“Consumer interest in healthy baked goods should inspire
NPD activity. Incorporating wholegrain as well as ancient
grains such as chia and spelt is further likely to enhance
the appeal of the category.”

— Sophie Dorbie, Research Analyst

This report looks at the following areas:
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= Which products are most popular amongst Irish consumers?
= What NPD opportunities exist for bread and baked goods brands?
= How are manufacturers reacting to consumers’ demand for healthier options?
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Bread benefits from being a staple in Irish diets, meaning that steady growth is forecast for the market
between 2015 and 2020. With wholemeal being the most widely consumed option in Irish households,
it suggests that consumers are keen for healthier options.

CALL:

In order to drive growth in the market, brands should look to invest in NPD, particularly where it
focuses on health issues such as reduced fat and sugar-baked options, which are likely to be favoured
by Irish consumers; whilst protein-rich loaves have the potential to appeal to the active market.

Looking ahead and with an improvement in consumer spending, interest in the artisan and speciality
market is likely to grow. In-store bakeries which expand their ranges of freshly baked speciality bread
may encourage consumers to trade up when shopping in-store.
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Pat the Baker
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The Consumer — Types of Pre-Packaged Bread and Baked Goods Purchased

Key points

Six in 10 purchase sliced loaves
Figure 18: Types of pre-packaged bread bought in the last three months, December 2014

Ethnic breads are a family favourite

Figure 19: Consumers who have purchased pitta/naan bread in the last three months, by presence of own children in household, NI
and Rol, December 2014

NI consumers more likely to purchase packaged baked goods
Figure 20: Types of pre-packaged baked goods purchased in the last three months, NI and Rol, December 2014

Innovation in sweet treats can further appeal to under-25s
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Opportunity for ‘high in protein’ claims to extend to bread
Figure 23: Types of bread that consumers would be interested in trying, NI and Rol, December 2014
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Figure 24: Interest in trying savoury bread rolls with baked-in fillings (eg cheese), by presence of children in household, NI and Rol,
December 2014.

Interest in ‘better for you’ baked options
Figure 25: Types of baked goods that consumers would be interested in trying, NI and Rol, December 2014
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The Consumer — Attitudes towards Bread and Baked Goods

Key points

Majority think that brands should do more to reduce salt content
Figure 26: Agreement with statements relating to bread, NI and Rol, December 2014

Local brand loyalty increases with age

Figure 27: Agreement with the statement ‘I prefer Northern Ireland/Irish brands when buying packaged sliced bread (eg Brennans,
Irwin’s)’, by age aroup, NI and Rol, December 2014.

NI consumers prefer branded packaged bread

Six in 10 think bread is not a good diet option

Figure 28: Agreement with the statement ‘Bread is not a good food option for those trying to lose weight’, by gender, NI and Rol,
December 2014.

In-store bakeries in the discounters popular amongst Rol consumers

Figure 29: Attitudes towards in-store bakeries, NI and Rol, December 2014
A focus on freshness could boost sales
Four in 10 Rol consumers keen to see nutritional value for in-store baked goods

Opportunities for innovation within in-store bakeries

Appendix

NI Toluna data
Figure 30: types of pre-packaged bread bought in the last three months, by demographics, NI, December 2014

Figure 31: types of pre-packaged bread bought in the last three months, by demographics, NI, December 2014 (continued)
Figure 32: types of pre-packaged bread bought in the last three months, by demographics, NI, December 2014 (continued)

Figure 33: types of Fresh bread from in-store/traditional bakery bread bought in the last three months, by demographics, NI,
December 2014

Figure 34: types of Fresh bread from in-store/traditional bakery bread bought in the last three months, by demographics, NI,
December 2014 (continued)

Figure 35: types of Fresh bread from in-store/traditional bakery bread bought in the last three months, by demographics, NI,
December 2014 (continued)

Figure 36: types of Pre-packaged baked goods bought in the last three months, by demographics, NI, December 2014

Figure 37: types of Pre-packaged baked goods bought in the last three months, by demographics, NI, December 2014 (continued)
Figure 38: types of Pre-packaged baked goods bought in the last three months, by demographics, NI, December 2014 (continued)

Figure 39: types of Fresh baked goods from in-store bakery/traditional bakery bought in the last three months, by demographics, NI,
December 2014

Figure 40: types of Fresh baked goods from in-store bakery/traditional bakery bought in the last three months, by demographics, NI,
December 2014 (continued)

Figure 41: types of Fresh baked goods from in-store bakery/traditional bakery bought in the last three months, by demographics, NI,
December 2014 (continued)

Figure 42: Types of breads that consumers would be interested in trying, by demographics, NI, December 2014 (continued)

Figure 43: Types of breads that consumers would be interested in trying, by demographics, NI, December 2014 (continued)
Figure 44: Types of baked goods that consumers would be interested in trying, by demographics, NI, December 2014

Figure 45: Agreement with the statement ‘Bread is not a good food option for those trying to lose weight’, by demographics, NI,
December 2014

Figure 46: Agreement with the statement ‘Frozen/ ready to bake breads/ baked goods (eg baguettes) are just as good as buying
bread/ baked goods from a bakery fresh’, by demographics, NI, December 2014

Figure 47: Agreement with the statement ‘Sliced bread contains too many artificial preservatives’, by demographics, NI, December
2014

Figure 48: Agreement with the statement ‘I prefer Northern Ireland/Irish brands when buying packaged sliced bread (eg Brennans,
Irwins)’, by demographics, NI, December 2014

Figure 49: Agreement with the statement ‘Other breakfast options are healthier than bread/baked goods (eg cereal/breakfast bars)’,
by demoagraphics, NI, December 2014

Figure 50: Agreement with the statement ‘Companies should do more to reduce the salt content in bread/ baked goods’, by
demographics, NI, December 2014

Figure 51: Agreement with the statement ‘It's easy to get bored with homemade sandwiches’, by demographics, NI, December 2014

Figure 52: Agreement with the statement ‘It is worthwhile buying bread to put in the freezer’, by demographics, NI, December 2014
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Figure 53: Agreement with the statement ‘Branded packaged bread is better quality than supermarket own-label bread’, by
demographics, NI, December 2014

Figure 54: Agreement with statements relating to bread and baked goods bought from in-store and traditional bakeries, by
demographics, NI, December 2014

Figure 55: Agreement with statements relating to bread and baked goods bought from in-store and traditional bakeries, by
demoaraphics, NI, December 2014 (continued)

Figure 56: Agreement with statements relating to bread and baked goods bought from in-store and traditional bakeries, by
demographics, NI, December 2014 (continued)

Rol Toluna data
Figure 57: types of pre-packaged bread bought in the last three months, by demographics, Rol, December 2014

Figure 58: types of pre-packaged bread bought in the last three months, by demographics, Rol, December 2014 (continued)
Figure 59: types of pre-packaged bread bought in the last three months, by demographics, Rol, December 2014 (continued)

Figure 60: types of Fresh bread from in-store/traditional bakery bread bought in the last three months, by demographics, Rol,
December 2014

Figure 61: types of Fresh bread from in-store/traditional bakery bread bought in the last three months, by demographics, Rol,
December 2014 (continued)

Figure 62: types of Fresh bread from in-store/traditional bakery bread bought in the last three months, by demographics, Rol,
December 2014 (continued)

Figure 63: types of Pre-packaged baked goods bought in the last three months, by demographics, Rol, December 2014

Figure 64: types of Pre-packaged baked goods bought in the last three months, by demographics, Rol, December 2014 (continued)
Figure 65: types of Pre-packaged baked goods bought in the last three months, by demographics, Rol, December 2014 (continued)

Figure 66: types of Fresh baked goods from in-store bakery/traditional bakery bought in the last three months, by demographics, Rol,
December 2014

Figure 67: types of Fresh baked goods from in-store bakery/traditional bakery bought in the last three months, by demographics, Rol,
December 2014 (continued)

Figure 68: types of Fresh baked goods from in-store bakery/traditional bakery bought in the last three months, by demographics, Rol,
December 2014 (continued)

Figure 69: Types of breads that consumers would be interested in trying, by demographics, Rol, December 2014 (continued)

Figure 70: Types of breads that consumers would be interested in trying, by demographics, Rol, December 2014 (continued)
Figure 71: Types of baked goods that consumers would be interested in trying, by demographics, Rol, December 2014

Figure 72: Agreement with the statement ‘Bread is not a good food option for those trying to lose weight’, by demographics, Rol,
December 2014

Figure 73: Agreement with the statement ‘Frozen/ ready to bake breads/ baked goods (eg baguettes) are just as good as buying
bread/ baked goods from a bakery fresh’, by demographics, Rol, December 2014

Figure 74: Agreement with the statement ‘Sliced bread contains too many artificial preservatives’, by demographics, Rol, December
2014

Figure 75: Agreement with the statement ‘I prefer Northern Ireland/Irish brands when buying packaged sliced bread (eg Brennans,
Irwins)’, by demographics, Rol, December 2014

Figure 76: Agreement with the statement ‘Other breakfast options are healthier than bread/baked goods (eg cereal/breakfast bars)’,
by demographics, Rol, December 2014

Figure 77: Agreement with the statement ‘Companies should do more to reduce the salt content in bread/ baked goods’, by
demographics, Rol, December 2014

Figure 78: Agreement with the statement ‘It's easy to get bored with homemade sandwiches’, by demographics, Rol, December 2014

Figure 79: Agreement with the statement ‘It is worthwhile buying bread to put in the freezer’, by demographics, Rol, December 2014

Figure 80: Agreement with the statement ‘Branded packaged bread is better quality than supermarket own-label bread’, by
demoaraphics, Rol, December 2014

Figure 81: Agreement with statements relating to bread and baked goods bought from in-store and traditional bakeries, by
demographics, Rol, December 2014

Figure 82: Agreement with statements relating to bread and baked goods bought from in-store and traditional bakeries, by
demoagraphics, Rol, December 2014 (continued)

Figure 83: Agreement with statements relating to bread and baked goods bought from in-store and traditional bakeries, by
demographics, Rol, December 2014 (continued)
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