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“Increasing the availability of alternative fish species in-
store and within new products, backed by promotional
activity and recipe suggestions, may encourage consumers
to opt for new fish options and go some way towards
tackling sustainability issues.”

— Sophie Dorbie, Research Analyst

This report looks at the following areas:

BUY THIS

What types of seafood are most popular amongst Irish consumers? REPORT NOW

What new product development opportunities exist for UK/ Irish fish brands to drive
value growth in the market?
= What can fish and seafood manufacturers do to encourage consumers to eat more fish? V I S | T:

store.mintel.com

Fish is a valuable source of protein in Irish diets, with consumers showing a preference for convenient
formats such as canned tuna. Innovations that focus on convenience should be utilised across the fish
categories (canned, chilled and frozen) in order to appeal to time-scarce consumers. CALL:
EMEA

The category is also well positioned to appeal to the health-conscious market with the majority of Rol +44 (0) 20 7606 4533
consumers recognising the benefits of including at least two portions of fish a week in their diet.
Further communication in regard to the health benefits of fish should help maximise the appeal of
products to key demographics including the ageing population and children. Brazil

0800 095 9094

Americas
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APAC
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EMAIL:
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This report is part of a series of reports, produced to provide you with a
more holistic view of this market
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Princes Group

Key facts

Brands and products
Brand NPD
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The Consumer — Types of Fish Purchased

Key points

Plain fish portions/fillets are the most popular type of chilled fish
Figure 16: Types of chilled fish purchased in the last three months, NI and Rol, October 2014

Frozen losing out to chilled fish
Figure 17: Types of chilled and frozen fish bought in the last three months, NI and RoI, October 2014

Fish fingers are a family favourite

Figure 18: Consumers who have purchased frozen fish fingers in the past three months, by presence of children in the household, NI
and Rol, October 2014

Minority of consumers have purchased shellfish in the last three months
Figure 19: Types of shellfish bought in the last three months, NI and Rol, October 2014

Majority of consumers purchase canned tuna
Figure 20: Other types of fish (eg canned) purchased in the last three months, NI and Rol, October 2014

Canned tuna popular amongst families

Figure 21: Consumers who have purchased plain tuna in water, brine or oil in the past three months, by presence of children in
household, NI and Rol, October 2014
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Health messages in regard to fish being received by Irish consumers
Figure 22: Agreement with statements relating to fish and shellfish, NI and Rol, October 2014

Canned fish favoured for convenience
;ié;ure 23: Agreement with the statement ‘Canned fish is a convenient way of including fish in a meal’, by age, NI and Rol, October
14

Three in 10 willing to pay more for fresh fish

(F)igurbe 242:0Agreement with the statement ‘It is worth paying more for fresh fish compared to pre-packed fish’, by age, NI and RolI,
ctober 2014

A third of RoI consumers prefer provenance when buying fish

Figure 25: Agreement with the statement ‘I prefer to buy fish that has been sourced locally (eg from the Irish sea, NI/RolI rivers/fish
farms), by age, NI and Rol, October 2014

Over a fifth mainly prefer white fish

Figure 26: Agreement with the statement I prefer mainly ‘white’ fish compared to other ‘colours’ of fish (eg salmon)’, by age group, NI
and RoI, October 2014

NPD opportunities for the ready-to-eat/cook market could help drive usage

Figure 27: Agreement with the statement ‘I would like to see a greater variety of ready-to-eat/cook shellfish products in
supermarkets’, by age, NI and Rol, October 2014

Appendix

NI Toluna data
Figure 28: Types of chilled fish products bought by consumers in the last three months, by demographics, NI, October 2014

Figure 29: Types of chilled battered/bread fish products bought by consumers in the last three months, by demographics, NI, October
2014

gigurt;a 302:0'I1'ypes of chilled shellfish/other types of fish products bought by consumers in the last three months, by demographics, NI,
ctober 4
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Figure 31: Types of frozen fish products bought by consumers in the last three months, by demographics, NI, October 2014
Figure 32: Types of frozen breaded/battered fish products bought by consumers in the last three months, by demographics, NI,
ggt:r%eg?%:o%spes of frozen shellfish products bought by consumers in the last three months, by demographics, NI, October 2014
Figure 34: Types of other fish products bought by consumers in the last three months, by demographics, NI, October 2014
Figure 35: Types of other fish products bought by consumers in the last three months, by demographics, NI, October 2014 (continued)
Figure 36: Agreement with statements relating to fish and shellfish, by demographics, NI, October 2014
Figure 37: Agreement with statements relating to fish and shellfish, by demographics, NI, October 2014 (continued)
Figure 38: Agreement with statements relating to fish and shellfish, by demographics, NI, October 2014 (continued)

Rol Toluna data
Figure 39: Types of chilled fish products bought by consumers in the last three months, by demographics, Rol, October 2014
Figure 40: Types of chilled battered/bread fish products bought by consumers in the last three months, by demographics, RoI, October
Ei%luﬁe 41: Types of chilled shellfish/other types of fish products bought by consumers in the last three months, by demographics, Rol,
(F)i;tgr%eérlzzzo%’spes of frozen fish products bought by consumers in the last three months, by demographics, RoI, October 2014
Figure 43: Types of frozen breaded/battered fish products bought by consumers in the last three months, by demographics, Rol,
(Igigtl?r%e:lélz:o%spes of frozen shellfish products bought by consumers in the last three months, by demographics, Rol, October 2014
Figure 45: Types of other fish products bought by consumers in the last three months, by demographics, RoI, October 2014
Figure 46: Types of other fish products bought by consumers in the last three months, by demographics, RoI, October 2014
I(:?gargénz;?kgreement with statements relating to fish and shellfish, by demographics, Rol, October 2014
Figure 48: Agreement with statements relating to fish and shellfish, by demographics, RolI, October 2014 (continued)

Figure 49: Agreement with statements relating to fish and shellfish, by demographics, Rol, October 2014 (continued)
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