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“The underlying market conditions are now strongly
favourable for ceramic tiles, but substitute materials
continue to offset some growth.”

— Terry Leggett, Senior B2B Analyst

MARKET & BUSINESS
DEVELOPMENT

Cnmbr‘nl'ng in-fp’ut with forc::'g.’nt

This report looks at the following areas:

BUY THIS
What are the colour, shape and texture trends in ceramic tiles? REPORT NOW
= What are the driving forces for market change?
What impact are competing materials, such as splash boards and laminates, having on
the market? VISIT:
How do consumers perceive ceramic tiles and what are their expectations for future use? store. minte| .com

Is the UK changing its use of ceramic tiles?

All forecasts made in this report are at 2014 prices. CALL

EMEA
The ceramic tile industry makes a wide range of products for covering floors and walls with applications +44 (O) 20 7606 4533
in private, public and industrial buildings. The tiles can be produced in a variety of shapes and sizes,
and can incorporate different patterns.

Brazil

0800 095 9094

Americas

+1 (312) 943 5250

APAC
+61 (0) 2 8284 8100

EMAIL:
reports@mintel.com

DID YOU KNOW? This report is part of a series of reports, produced to provide you with a
' more holistic view of this market
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